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10 milyar dolarlik dis ticaret
ve 500 bin turist hedefi...

JAPONYA:
Yiizél¢imiiyarimiz...
Niifusul.5katimiz...
*k ke
Dogal kaynaklariyok...
Thracaty, ithal tirtinlere bagls...
7 bine yakin adadan olugmasi
nedeniyle “yiiksek maliyetli
yagami”, cografik zorluklarivar...
Pazarlarauzak...
Deprem, volkanik patlamalar,
tsunamigibidogal afetlere acik...
Yizde 70’i daglik (cogu
volkanik) oldugu i¢in tarim da ya-
pamiyor...
* kK
Ama...
Diinya ihtiyacina gore tiretip,
satiyor...

. . . Ferit PARLAK
Kisibagi gelir bu sayede 43 bin DUNYA Gazetesi Ankara Temsilcisi
dolaribuluyor...
* Kk Kk
Nedenibasit... Tuvalet temizliginden cam
Japonya’da, okullarda silmeye kadar tiim igler 6grenci/

“hizmetli” kadrosu bulunmuyor... 6gretmen igbirligiyle yapiliyor...

Dogal kaynaklari
olmayan
Japonya’nin
ihracati ithal
triinlere

bagli. Kiiresel
pazarlara
uzakligi baska
bir dezavantaj
olarak 6ne ciksa
da Japonya,
diinya ihtiyacina
gore liretip
ihrac ediyor.

Dis ticaret
sayesinde
tilkenin kisi
basina geliri

43 bin dolar
seviyesinde...

Kirletirse, temizleyecek olanin
kendisi oldugunu biliyor...

O kiiltiirle biytiiyor...

* kK

Ve...

Ilkokullarda at6lye caligmalar:
tegvik ediliyor...

Atolyede daha fazla kalan, ¢a-
balayan cocuklara daha iyi liseye/
liniversiteye gitme garantisi su-
nuluyor...

*k ke

Bukiiltiire ragmen, Japonya'nin
borcunun yiiksek oldugu siklikla dil-
lendiriliyor...

Amauluslararasiyatirimlarina
bakildigindabuborcunun

O6denebilir miktarda oldugu da
biliniyor...

* kK

Egitim, Japon turisti cekme
hedefinden, Japonya ile olan ikili
ticaret hacmi hedefine kadar her
alandadnemtagiyor...

Yaklagik 25 milyon Japon turist

Foreigntrade of 10 billion dollars and oo thousand tourists target...

Ferit Parlak But...

DUNYA Newspaper Ankara Representative

It produces and sells according to

the needs of the world...

Japan:

Its area is half of our area...

Its population is 1.5 times of ours...

They have no natural resources...

Its export depends on imported
products...

Since it consists of nearly 7
thousand islands, it has a "high-cost
life" and geographical difficulties...

Far from markets...

Open to natural disasters such
as earthquakes, volcanic eruptions,
tsunamis...

Since 70 percent of it is
mountainous (most of it is volcanic), it
cannot do agriculture...

staff in schools...

And...

primary schools...

6 pinNYa

In this way, per capita income
reaches 43 thousand dollars...

The reason is simple...

In Japan, there are no "attendant"

All work, from toilet cleaning to
wiping the windows, is done with the
cooperation of students / teachers...

They know that if it gets dirty they
are the ones to clean it up...

They grow up with that culture...

Workshops are encouraged in

Children who study and stay
longer in the workshop are guaranteed

to attend a better high school /
university...

Despite this culture, it is often said
that Japan's debt is high...

But considering their international
investments, this debt is also known to
be affordable...

Education is important in every
field, from the goal of attracting
Japanese tourists to the goal of bilateral
trade with Japan...

Approximately 25 million Japanese
tourists go abroad every year and the
number is increasing every year...

The number of Japanese tourists
visiting Turkey each year is decreasing...

Official figures show that while the
number of Japanese tourists saw 150
thousand in 2014, it decreased to 100

heryilyurtdiginacikiyor ve say1her
yilartiyor...

Tirkiye’ye gelen Japon turist
sayisiise her yil diigiiyor...

Resmi rakamlar Japon turist
sayisinin 2014’te 150 binlerigor-
miigken, 2015’te 100 bine, 2016’da
49 bine, 2017’de 44 bine ve en son
gectigimiz yil 18 bine diistiigiinii
gosteriyor...

Toplam sayidan ylizde 2-3 pay
(500 bin) alabilmemizin yolu ise
tanitimin yanisira, Japonca bilen
genclerimizin sayisiniylikseltmek-
tenyaniegitiminniteliginive ¢egit-
liligini artirmaktan geciyor...

*k Kk

Aymni sekilde, 2020°de 6 milyar
dolar1 agarak rekora kosan ikili
ticareti, kargilikl yatirimlar: da
artirarak 10 milyar dolar hedefine
ulagtirma da, bu y1l imzalanmasi
beklenen Serbest Ticaret Anlagma-
st'nin yanisira, dil bilen genclerin
“katalizor” olacagi biliniyor...

thousand in 2015, 49 thousand in 2016,
44 thousand in 2017 and last year to 18
thousand...

The way we can get a 2-3 percent
share from the total number (500
thousand) besides promotion is to
increase the number of our young
people who know Japanese, in other
words, to increase the quality and
diversity of education...

Likewise, it is known that in
addition to the Free Trade Agreement,
which is expected to be signed this year,
young people who can speak languages
will be the "catalysts" in increasing
bilateral trade, which has set a record by
exceeding 6 billion dollars in 2020, and
reaching the target of 10 billion dollars
by increasing mutual investments.
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STA iki ulke ticaret ve yatirnm
iliskilerine ivme kazandiracak

2019 yilinda 4,1 milyar dolar gergeklesen Tiirkiye ile Japonya arasindaki ticaret hacmi, 2020'de pandemi nedeniyle
kiiresel capta meydana gelen gelismelere ragmen ayni seviyeyi korudu.

TURKIYEile Japonyaarasindatica-
retin dengeli ve stirdiirtilebilir bir
yapiya kavugturulmasini, ihra-
catgilarimizin Japonya pazarina
erisim imkanlarinin artirilmasi-
ni1ve iki tilke arasinda yatirimla-
rin gliclendirilmesini amaclayan
Tiirkiye-Japonya Serbest Ticaret
Anlagmasi (STA) gorligmelerine
2020y1l1iboyuncadadevamedildi.

Kiiresel salgin kogullarina
ragmen, 2020 yilinda da stirdiirii-
lenteknik goriismelerde, miizake-
relerin 6zellikle pazara girig ayag1
tizerinde yogunlasildi. Boylece
taraflar arasinda biiyiik 6l¢iide
uzlagisaglanda.

STA'NIN iKi ULKE
ARASINDAKI TICARET VE
YATIRIM iLiSKILERINE IVME
KAZANDIRMASI BEKLENIYOR

Cografi konumu, nitelikli is giici,
AB diizeyindeki standartlar: ve
rekabetci fiyatlar gibi bir¢ok
6lgtitiin iilkemizi Japonya acisin-
dan 6nemli bir ticaret ve yatirim
partneri haline getirdigi deger-
lendiriliyor.

13 Ocak 2021 tarihinde Ja-
ponyanin Ankara Biiylikelcisi

Ruhsar PEKCAN
Turkiye Cumhuriyeti Ticaret Bakani

Kazuhiro Suzuki ile yaptigimiz go-
riigmede de anlagmanin sonucglandi-
rilmasina verdigimiz 6nemin altini
birkezdahacizdik. Oteyandan, Biiyii-
kelcide STAnindiinyaninheryerinde
faaliyet gosteren biiytlik firmalardan
ziyade iiretici KOBI’ler acisindan
da cok faydali olacagini vurguladi ve
bu tiir firmalarin Tiirkiye’de yatirim
yaparak Avrupa’yaihracatyapmagibi

Japonyaile
ilkemiz arasinda
akdedilecek
STA’nin ikili
ticaretimizde
daha dengeli

bir zemin tesis
edilmesi agisindan
anahtar olacag
ongoriiliiyor.

birigmodeliyle caligmayihedefledi-
ginibelirtti.

STRATEJIK KONUM
DAHA ONEMLi OLDU

COVID-19 salginininlojistik aglara
zarar verdigi gliniimiizkosullarinda
cografive stratejik konumun 6nemi
daha da 6nemli hale geldi. Ticaret
ve yatirimlara saglayacagi katki te-
melinde, tilkemizin tiretim kapasi-
tesinin gelistirilmesi ve teknoloji
transferinin saglanmasi acisindan
dakatkilariolacak STAnin2021y1l1
icinde sonuclandirilmasi yéniinde
goriigmeler siirdiiriilecek.

FTAwill accelerate trade
andinvestmentrelations
between two countries

Ruhsar Pekcan
Minister of Trade of rhe Republic of Turkey

4.1 billion dollars of trade volume between Turkey and
Japan in 2019, has maintained the same level despite the
developments that have occurred on the global scale due
to the pandemic.

Itis predicted that the FTA to be concluded between
Japan and our country will be the key to establishing a
more balanced ground in our bilateral trade.

Meetings of Turkey-Japan Free Trade Agreement
(FTA) which aims to ensure a balanced and sustainable
structure of trade between Turkey and Japan, to increase
the access of our exporters to Japan market and to
strengthen investment between the two countries, has
been continuing throughout 2020.

Despite the global pandemic conditions, the
technical negotiations, which continued in 2020, focused
on the market entry leg of the negotiations, and a great
deal of agreement was reached between the parties.

The Free Trade Agreement is expected to accelerate
trade and investment relations between the two
countries.

Itis considered that many criteria such as
geographical location, qualified workforce, EU-level
standards and competitive prices make our country an
important and attractive trade and investment partner for
Japan.

At the meeting we held with Japanese Ambassador
to Ankara Kazuhiro Suzuki on January 13, 2021, we
once again underlined the importance we attach to
the finalization of the agreement. On the other hand,
the Ambassador emphasized that the FTA will be very
beneficial for producer SMEs rather than large companies
operating all over the world; He stated that such firms
aim to work with a study model that exports to Europe by
investing in Turkey.

In today's conditions, where the Covid-19 outbreak
has damaged logistics networks, the importance of the
geographical and strategic location has become even
more important. On the basis of its contribution to trade
and investments, negotiations will continue for the
finalization of the FTA in 2021, which will also contribute
to the development of our country's production capacity
and technology transfer.
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“Tirkiye, Japon firmalariicin
cekici bir thracat noktasi”

Japonya'nin Ankara Buiytikel¢isi SUZUKI Kazuhiro, Ttrk mtteahhitlik firmalarinin kiiresel 6lgekte
rekabet glictine sahip oldugunu belirtirken Ttirkiye'nin ¢ok sayida kiiresel marka ¢ikaracak potansiyelinin

oldugunu soyledi.

TURKIYE’YE yatirim yapan Japon fir-
malarinin sayisinin 2000’liyillarda
60 civarindayken, bugiin 200’in
tizerinde oldugunuifade eden Japon-
ya’'nin Ankara Biiyiikel¢isi SUZUKI
Kazuhiro, iligkilerin saglam adimlar-
lailerlediginibildirdi.

Ikitilkenin dlgekleri goz oniinde
bulunduruldugunda, ticari yatirim
seviyesininytiksekligindenbahsedi-
lemeyeceginin altini ¢izen SUZUKI,
“Tersinden baktigimizdaise bubize
iki lilke arasindaki ekonomik ilig-
kilerin ilerletilmesinde biyiik bir
potansiyelin mevcudiyetini goste-
riyor” dedi.

Insanligin var olusundan bu

10 pinva

SUZUKI Kazuhiro
Japonya Ankara Buyukelgisi

SUZUKI Kazuhiro,
iki lilke arasinda
ticari yatirmin
istenen seviyede
olmadigina dikkat
cekti. Kazuhiro,
Tiirkiye’nin
degerinin
Japonya'da daha
kapsamli bir
sekilde idrak
edilmesi icin
calisacagini dile
getirdi.

yana, Turkiye’nin medeniyetlerin
kesisme noktasiolan stratejik onemi
yiiksek bir konumasahip oldugunun
s6ylendigine dikkat ceken SUZUKI,
glinimuzde ise Tirkiye’den AB,
Rusya, Orta Asya, OrtaDogu, Afrika
gibi onemli pazarlara sadece 2-3
saatlik ucusla ulagilabilidigini vur-
guladi.

“iSBIRLiIGI ANLASMASI

BUYUK GNEM TASIYOR”

Tirkiye'nin Japon firmalari igin
ihracatnoktasiolarak dasonderece
¢ekici bir konumda bulundugu-
nu vurgulayan SUZUKI, “Tiirki-
ye’nin degerinin Japonya’da daha

kapsamli bir gekilde idrak edilmesi
icin ¢aba gostermek istiyorum. Bu
yondeatilacak adimlarabakildiginda
halihazirdagériismeleridevameden
Japonya Tiirkiye Ekonomik i§birli§i
Anlagmasi6nemtagiyor” dedi.

“COVID-19 DONEMINDE
ONCELIKLE iSTIHDAMI
KORUMAY! HEDEFLEDIK”
Japonya’nin, COVID-19’a karg1
alinacak ekonomik 6nlemler kap-
saminda 6ncelikle istihdamin ko-
runmasini hedefledigini belirten
SUZUKI, 2 milyon Yen tutarinda
stirdiiriilebilirlik yardim fonu ve 40
milyon Yen tutarinda faizsiz, temi-
natsiz kredi olanaginin sunuldugu-
nudile getirdi.

Kisisel koruyucu ekipmanlarin
tiretiminin tegvik edildiginisdyleyen
SUZUKI, medikal ve saglik alanlarin-
da iiretim yapisinda iyilegtirmeler
ongordiiklerinibelirtti.

SUZUKI, bu dénemde kirsal
alanlarin cazibesinin yeniden yiik-
seldigini vurgularken enerjide ve-
rimlilikle niikleer enerji politika-
larinadaodaklandiklarini séyledi.

SUZUKI, budénemde odaklana-
caklar1 bagka bir alanin ise 6zgiir ve
adil bir ekonomik diizenin genigle-
tilmesi ve ¢ok tarafli serbest ticaret
sisteminin korunarak giiclenmesi
oldugunu belirtti.

YURTDISINA ACILMAKTA
GUCLUK CEKEN

KOBI’'LERE DESTEK

Insanligin COVID-19’akarg1 zaferi-
nindelili olarak buyaz Tokyo Olimpik
ve Paralimpik Oyunlar1’ni organize
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edeceklerinibelirten SUZUKI, olim-
piyatlaringiivenve huzuricerisinde
gerceklestirilebilmesiicin var giicle-
riyle calisacaklarinisoyledi.

Kiiresel 6lcekte faaliyet gosteren
coksayidaJapon firmasibulundugu-
na deginen SUZUKI Kazuhiro: “Bu
firmalar kendiy6netimideolojilerine
vepolitikalarinabaglikalarak marka
yaratmastratejilerigelistiriyor” dedi.

Japonhtikiimetinin ‘Cool Japan’
olarak adlandirilan Japonyanin
kendi 6z imajinin yukariya tagin-
masinayonelik calismalar dayiiriit-
tiiglini s6yleyen SUZUKI, “Bunlar,
Japonya'daki toplum, kiiltiir, yagam
tarzi gibi pek cok 6zelligin diinyaya
tanmitilmasinazeminhazirhyor” diye
konugtu.

S6z konusu caligmalarin Japon
firmalarimin markalagma strateji-

leri agisindan da 6nemine deginen
SUZUKI, yurtdigina acilmakta
giicliik ceken KOBI’lere de destek
olundugunu kaydetti.

“TURKIYE COK SAYIDA
KURESEL MARKA
YARATACAK GUCTE”
Tirk miiteahhitlik firmalarinin
kiiresel 6lcekte rekabet giicline
sahip olduklarinadeginen SUZUKI
Kazuhiro, “Sanayialanindadabelirli
firmalarkiiresel marka olarak kabul
ediliyor. Ayrica, Tiirk televizyon
dizileri ve filmleri kiiltiirel alanda
sonderecebagarilikiiresel mesajlar
veriyor. Japonya'nin bunlardan 6g-
renecegicok seyvar” dedi.

SUZUKI, Tiirkiye'nin cok sayida
kiiresel markayaratacak potansiye-
le sahipbiriilke oldugunadegindi.

“Isbirligiimkanlan Orta Asyaile simirh degil”

SUZUKI Kazuhiro, bugiine kadar ¢ok sayida Japon firmasinin,
Turk firmalarinin destegiyle tiretim merkezleri kurup,

liclincui ulkelere olan ihracatin gelistirilmesine yonelik ortak
calismalar gergeklestirdigini aktardi. Bu kapsamda, Orta
Asya (lkelerindeki cesitli santral ve tesislerin insasini iceren
cesitli projeler yapildigini dile getiren SUZUKI, “Japon ve Tiirk
firmalarinin kendilerine has giigleri farkliliklar gésteriyor.

Bu nedenle iki tilke firmalarinin birbirlerini desteklemeleri
miimkiin” seklinde konustu. isbirliginin Orta Asya ile sinirli
olmadigini, Afrika ve Ortadogu gibi bélgelerde firsatlar
bulundugunu ifade eden SUZUKI, bu tiirdeki ortak ¢alismalarin
artmasini temenni ettiklerini aktardi.

"Turkeyis an attractive export destination
forJapanese companies”

SUZUKI Kazuhiro
Ambassador of Japan to Turkey

Stating that the number of Japanese firms investing in Turkey was around 60 in the 2000s,
reached over 200 today, Ambassador of Japan to Turkey SUZUKI Kazuhiro reported that the
relations forge ahead.

Underlining that considering the scale of the two countries, the high level of commercial
investment cannot be mentioned, SUZUKI said, “Looking from the reverse, it shows us that
there is a great potential in advancing economic relations between the two countries.”

Emphasizing that since the existence of mankind, Turkey said to have a high position
which is an intersection of civilization with strategic importance, SUZUKI said that today it can
be reached to major markets such as the EU, Russia, Central Asia, Middle East and Africa from
Turkey with only 2-3 hours of flight.

"Cooperation agreement is of great importance"

Emphasizing that Turkey is in an extremely attractive location as an export destination for
Japanese firms, SUZUKI said, "I want to show effort to show the value of Turkey in Japan
more comprehensively. As for the steps to be taken in this direction, ongoing Japan-Turkey
Economic Cooperation Agreement is very important.”

"During the COVID-19 period, we primarily aimed to protect employment"
Stating that Japan aims primarily to protect employment within the scope of economic
measures to be taken against COVID-19, SUZUKI stated that a sustainability aid fund of 2
million Yen and an interest-free, unsecured loan of 40 million Yen were offered. Stating that
the production of personal protective equipment is encouraged, SUZUKI stated that they
foresee improvements in the production structure in the medical and health fields.

SUZUKI emphasized that the appeal of rural areas rose again during this period and they
also focused on energy efficiency and nuclear energy policies.

Support for SMEs who have difficulties in expanding abroad

Stating that they will organize the Tokyo Olympic and Paralympic Games this summer as an
evidence of humanity’s victory over COVID-19, SUZUKI said that they will work with all their
strenght so that the Olympics can be held in safety and peace.

Pointing out that there are many Japanese companies operating on a global scale,
SUZUKI Kazuhiro said, “These companies develop brand creation strategies by adhering to
their own management ideologies and policies.”

SUZUKI said that the Japanese government also carries out efforts to raise the self-image
of Japan, which is called "Cool Japan”, and said, "These are the basis for the introduction of
many features such as society, culture and lifestyle in Japan to the world." Pointing out the
importance of these studies in terms of branding strategies of Japanese companies, Kazuhiro
noted that SMEs who have difficulties in expanding abroad are also being supported.

"Turkey is strong enough to create a large number of global brands"

Referring to the competitive power of Turkish contracting companies on a global scale,
SUZUKI Kazuhiro said, “In the field of industry, certain companies are considered as global
brands. In addition, Turkish television series and films deliver extremely successful global
messages in the cultural field. Japan has a lot to learn from these.” SUZUKI mentioned that
Turkey is a country with lots of potential to create global brands.

"Cooperation opportunities are not limited to Central Asia"
SUZUKI Kazuhiro stated that so far, many Japanese companies have established production
centers with the support of Turkish companies and carried out joint studies to improve
exports to third countries. Expressing that various projects have been carried out in this
context, including the construction of various power plants and facilities in Central Asian
countries, SUZUKI said, “The unique strengths of Japanese and Turkish companies differ.
Therefore, it is possible for the companies of the two countries to support each other.”
Stating that cooperation is not limited to Central Asia and that there are opportunities in
regions such as Africa and the Middle East, SUZUKI expressed their hope that such joint work
will increase.
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isbirligi imkanlari degerlendiriliyor”

Turkiye Cumhuriyeti Tokyo Btiytikelcisi Murat Mercan, Tlirk-Japon miiteahhitlerin Afrika ve diger tilkelerde kamu
ozel isbirligine dayali yatirim projeleri tistlenmesinin hedeflendigini soyledi.

TURKIYE-JAPONYA ticari iligkilerini
degerlendiren Tiirkiye Cumhuriye-
ti Tokyo Biiyiikelgisi Murat Mercan,
Tiirkiye’'nin ithalatinin 3-4 milyar
dolar arasinda degistigini, ihracati-
nin ise 500 milyon dolar seviyesinde
oldugunusoyledi. Japonyanin toplam
digticarethacminin1.43trilyondolar
oldugunadikkat ceken Mercan, buna
kargilik iki tilke arasindaki ticaret
hacmininyetersizkaldiginianlatti.

Tirkiye'nin ithalatinda agirh-
g1n otomobil yan sanayi tirlinleri ve
otomobilden olugtugunu belirten
Mercan,ihracattaise gidanin 6nplana
ciktifimkaydetti.

Tiirkiye'deki 244 Japon firmasi-
nin 3 milyar dolar tutarinda yatirimi
bulundugunu dile getiren Mercan,
“Ozellikle imalat sektoriinde yo-
gunlagan Japon yatirimlari sadece
Tiirkiye i¢ pazarina satig yapmiyor.
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Murat MERCAN
Turkiye Cumhuriyeti
Tokyo BuyukKelgisi

Ticaret Bakanligi
es giidiimiinde
Tirk ve Japon
miiteahhitlik
firmalarinin bir
araya geldigini
kaydeden
Murat Mercan,
“Oniimiizdeki
donemde
Afrika ve diger
bélgelerde yeni
projeler hayata
gececek” dedi.

Tirkiye’deki fabrikalarini iis olarak
kullanip Avrupa, Avrasya, Ortadoguve
Kuzey Afrika’ya cidditutardaihracat
yapiyor” diye konusu.

Asya bolgesinin en gii¢lii ekono-
milerinden birisine sahip olan Ja-
ponya’nin tiiketici tercihlerini iist
diizeyde kargilayan iiretim yaptigi-
nin altini ¢izen Mercan, “Bu iiriinler
tiim diinyada tiiketim aligkanliklari-
n1 yonlendiriyor. Japon yatirimlari
Asyabolgesibagta olmak tizere diger
tilkelerin kalkinmasinda anlamli bir
rol iistleniyor” ifadelerini kullanda.

“AFRIKA VE DiGER ULKELERDE
iSBIRLIiGI IMKANLARI
DEGERLENDIRILiYOR”

Tiirkve Japon miiteahhitlerin Tiirkiye
ile yakin cografyada ortak projeler
yaptiklarini sdyleyen Murat Mercan,
“Buigbirliginde Japonyaninsermaye

veteknolojisiile Tiirkiye'nin bolgede-
kiigtecriibesi, hizli hareket kabiliye-
ti, kaliteli ve uygun maliyetli ishirligi
her iki tarafa da kazandiriyor” diye
konugtu.

Japonya’nin yiiksek standartlar:
nedeniyle zor bir pazar olarak bilindi-
gine dikkat ceken Murat Mercan, “Ja-
ponya’dakiyiiksek hayat standartlar:
nedeniyle tiiketici de yiiksek kaliteli
mal ve hizmet talep ediyor” seklinde
konustu.

“TESVIKLERE RAGMEN

YATIRIM MALIYETi YUKSEK”
Japonhiikiimetitarafindan saglanan
tegviklereragmen Japonya'dayatirim
yapmamaliyetinin diger bolge tilkele-
rine oranlayiiksek olduguna deginen
Mercan, bunun enerji, kira gibi sabit
maliyetler tizerinde etkisi oldugunu
soyledi.




JAPONYA/garan

Subat/FEBRUARY 2021

Japonya'ya gelen Tiirk yatirim-
cilarin 6ncelikle hizmet sektorlerine
yoneldigini belirten Murat Mercan,
“Ingaat alaninda tageronluk, teknik
miisavirlik, lojistik, yazilim, helal gida
tedariki sektorlerinde veyerel market/
biife isletmeciliginde bagarili igbir-
likleri goriiliiyor” aciklamasini yapta.

“FIRMA BASARISININ
TEMELI KURUMSALLASMA”
Murat Mercan, Japon firmalarin ba-
sarisinin temelinde, genel olarak ku-
rumsallagma, caliganlarin girketle
biitlinlegmesi, takim caligmasi, uzlagi
kiiltiirtiniin geldigini kaydetti.
Ticariiligkilerdeistikrar veuzun
vadeli bakigin da 6nemli bir faktor
olduguna deginen Mercan, “Riski
azaltmak icin somut, veriye dayali
calisilmas, fiyattan ¢ok kalite ve ye-
nilikcilikyoluylarekabetve Ar-Ge'de
yatiyor” dedi.

“EKONOMININ CANLANMASI
iGiN 1.8 TRILYON DOLARLIK
iKi EKBUTCE”
Japonhiikiimetinin salginlamiicadele
ve ekonomik faaliyetlerin canlandi-
rilmasi arasinda denge kurmaya ca-
baladigini ifade eden Murat Mercan,
“Salginlamiicadele kapsamindainsan
hareketliliginin azaltilmasi ve saghk
sisteminin sekteye ugramasinin on-
lenmesi gabalar1 dne ¢ikt1. Salginla
miicadelede cezai yaptirim iceren
tedbirlere bagvurulamamasi Japon
halkinin igbirligi ve duyarliligini
6nemlikiliyor” diye konustu.
Ekonominin canlandirilmastigin
bugiine kadar 1.8 trilyon dolarlik iki
ek biitgenin kabul edildigi bilgisi-
ni veren Mercan, “Istihdam destegi,
tiim halka nakit yardimi ve tiiketimi
tesvikkampanyasi (Go To Travel/Eat)
dahilkapsamli6nlemleruygulamaya
kondu” dedi.

Tedarik zincirini giiclendirmeye destek

Krizdoneminde Japonya’da da tedarik zincirlerinin giivenliginin
saglanmasi ve pazar ¢esitlendirme ihtiyacinin ortaya ¢iktigina
dikkat ceken Murat Mercan, sunlari soyledi: “Japonya hiikiimeti
Japon sirketlerin bu dogrultudaki ¢alismalarini desteklemek
lizere 2.2 milyar dolar biitce ayirdi. Mecliste goriismeleri

devam eden {i¢iinci ek biit¢ce kapsaminda tedarik zincirinin
giiclendirilmesine yonelik ilave 2.1 milyar dolar ayrilmasi

bekleniyor.”

"Joint cooperation opportunities are
being evaluated in third countries”

Murat Mercan
Ambassador of the Republic of Turkey to Japan

Evaluating the Turkey-Japan trade relations, Ambassador of Republic of Turkey to Japan Murat
Mercan said that Turkey's imports vary between 3-4 billion dollars and it has 500 million dollars
of exports. Noting that the total foreign trade volume of Japan is 1.43 trillion dollars, Mercan
explained that the trade volume between the two countries is insufficient despite the numbers.

Stating that Turkey's imports are mostly automobile sub-industry products and automobiles,
Mercan said that food stands out in exports.

Stating that 244 Japanese firms in Turkey have 3 billion dollars of investment, Mercan said,
“Japanese investments that are particularly concentrated in the manufacturing sector does not
only sales to domestic market of Turkey. They are exporting serious amounts to Europe, Eurasia,
Middle East and North Africa by using their Turkish factory as base.”

Underlining that Japan, which has one of the strongest economies in the Asian region,
manufactures to meet the consumer preferences at the highest level, Mercan said, “These
products direct the consumption habits all over the world. Japanese investments play a significant
role in the development of other countries, especially in the Asian region."

"Cooperation opportunities in Africa and other countries are being evaluated"
Saying that Turkish and Japanese contractors are doing joint projects in the near abroad with
Turkey, Murat Mercan said, “Capital and technology of Japan, rapid mobility and business
experience of Turkey in the region and quality and cost-effective collaboration pay both sides in
this cooperation.”

Drawing attention to the fact that Japan is known as a difficult market due to its high
standards, Murat Mercan said, "Because of the high living standards in Japan, the consumer also
demands high quality goods and services."

“Despite the incentives, the investment cost is high"

Mentioning that despite the incentives provided by the Japanese government, the cost of
investing in Japan is higher than in other countries in the region, Mercan said that this has an
effect on fixed costs such as energy and rent.

Indicating that Turkish investors coming to Japan primarily lean towards service sectors,
Murat Mercan said, "Successful cooperation is seen in the construction sector in subcontracting,
technical consultancy, logistics, software, halal food supply sectors and local market / buffet
management.”

"The foundation of company success is institutionalization"

Murat Mercan stated that the basis of the success of Japanese companies is institutionalization in

general, the integration of employees with the company, teamwork, and a culture of consensus.
Stating that stability and long-term perspective in commercial relations are also an important

factor, Mercan said, "Working with concrete data to reduce risk lies in competition and R&D

through quality and innovation rather than price.”

"Two additional budgets of 1.8 trillion dollars for the revival of the economy"
Expressing that the Japanese government is trying to balance between the fight against the
pandemic and the revitalization of economic activities, Murat Mercan said, “Efforts to reduce
human mobility and prevent the disruption of the health system came to the fore within the scope
of combating the pandemic. Failure to apply measures containing criminal sanctions in the fight
against the pandemic makes the cooperation and sensitivity of the Japanese people important.”
Informing that two additional budgets of 1.8 trillion dollars have been accepted so far for the
revival of the economy, Mercan said, “Comprehensive measures including employment support,
cash aid for the whole public and consumption incentive campaign (Go To Travel / Eat) have been
implemented.”

Support to strengthen the supply chain

Drawing attention to the need to ensure the security of supply chains and market diversification
in Japan during the crisis period, Murat Mercan said: “The Japanese government has allocated a
budget of 2.2 billion dollars to support the efforts of Japanese companies in this direction. Within
the scope of the third additional budget, which is still negotiated by the parliament, an additional
2.1 billion dollars is expected to be allocated for strengthening the supply chain.
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JETRO istanbul yeni isbirligi
alanlarint mercek altina aldi

Japonya'nin diger tilkelerle ticaret ve yatinnmiiliskilerini gelistirme faaliyeti yurtten bir devlet kurumu olan Japon Dis Ticaret Teskilati
(JETRO), Turkiye ile startup’lar, medyaigerigi, tip hizmetleri, gida ve tarim gibi gesitli ve yeni isbirligi alanlarini mercek altina aldi.

TURKIYE’DE yatirim yapmak veya
ticaret yapmak isteyen Japon fir-
malarinadestek olduklarinibelirten
JETRO Istanbul Bagkam Mitsuaki
Sano, 1963’tekurulan ofisin, 2015’ten
bu yana Kafkasya ve Orta Asya’dan
sorumlubolgesel merkez ofisiolarak
caligtifini kaydetti.

Turkiye’de faaliyeti bulunan
Japonsirketlere de destek sagladikla-
rimbelirten Sano, “AyricaJaponya’da
Ar-Ge merkezi kurmayi diisiinen ve
bilhassa “Yeni Teknolojiler”, “Imalat
Sanayinde Ileri Teknolojiler”, “Yagam
Bilimleri” ve “Yenilenebilir Enerji,
altyapi teknolojileri” alanlarinda
faaliyet gosterip Japonya'yayatirim
diistinen Tiirk firmalarinadadestek
vermekteyiz” dedi.

“TURKIYE'NIN BOLGE UssU
KiMLiGINi ONEMSIYORUZ”
Tiirkiye'de;bolgesel kalkinma, yagam
tarzindakidegisiklikler, yliksek tek-
nolojiyeyonelik talep ve girisimcilik
gibihizlaartanyeniegilimler gozlem-
lediklerinikaydeden MitsuakiSano,
bunlaridikkate alarak, bagtahizmet-
ler olmak tizere; startup’lar, medya
icerigi, dijitallesme, gida ve tarim
gibi gesitli ve yeni ig birligi alanlari-
nimercek altinaaldiklarini aktarda.
Istanbul Ofisiolarak Tiirkiye'nin
konumu, gelismis sanayi altyapi-
s1 ve sundugu ulagim olanaklari ile
bolge tisstikimligini 6nemsedikleri-
niifade eden Sano, “Ikiilke firmala-
rinin birbirini tamamlama prensibi
ile tigiincii tilkelerde de ig birligi po-
tansiyelinin ytliksek oldugunu, biiyiik
Japon firmalarininyanisira, ileritek-
nolojiye sahip Japon KOBI'lerininde
inovatif¢oziimlerle Tiirk sanayicile-
riningiliciine giigkatacagim diigiinii-
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Mitsuaki SANO
JETRO istanbul Baskani

yoruz” dedi. Sano, ayrica Tiirkiye nin
ticlinciiiilke pazarlarinaagilmakicin
cok ideal bir lokasyon oldugunun da
artik Japon firmalarinin geneli tara-

findan anlagildigini soyledi.

“COVID-19’ARAGMEN

YATIRIMA DEVAM”

Tiirkiye’de halen 200'{in lizerinde
Japon firmasinin faaliyet gosterdi-
gini ve COVID-19’a ragmen Japon
firmalarin yatirima devam ettigini
bildiren Sano, “Gegen sene, Japon
Kalkinma Bankas1 JBIC, haberajansi
JiJiPressile Daio Paper, Taiko Phar-
maceutical ve Ebara’nin yatirimlar:
ve Hitachiile Argelik’in is birligigibi
gelismelerle hareketligecti. Tiirkiye
ve Japonyaarasindahalen miizakere-
leri devam eden Ekonomik Ortaklik
Anlagmasr’nin sonuglandirilmasiyla
ikiliiligkilerin daha daivmekazana-
caginivebu6rneklerin cogalacagini
diistinliyoruz” diye konustu.

“Tiirkiye'deki Japon yatinmailar
islerini biiyiitmeyi dngoriiyor”

JETRO’nun heryil, bulunduklar tlkelerin is ve yatirim ortami
hakkinda Japon firmalarinin degerlendirmelerini tespit amagli
diinya ¢apinda bir anket diizenledigi bilgisini veren Mitsuaki
Sano, “Tiirkiye’de bulunan Japon firmalarindan anketimize cevap
verenlerin yiizde 50’si 6niimizdeki 1-2 yil icerisinde buradaki
islerini biyiitmeyi, yiizde 70’i ise endistriyel otomasyon,
startuplar gibi yeni alanlarda biiyiime potansiyeli oldugunu
dustiniiyor” dedi. Sano buna karsilik, ilave giimriik vergisi

karari gibi mevzuattaki ani degisikliklerin firmalari cok zorlayan,
iyilestirilmesi beklenen noktalardan biri oldugunun altini ¢gizdi.

JETRO istanbul scrutinized
the newareas of cooperation

Mitsuaki Sano
JETRO istanbul Chairman

Indicating that they are supporting Japanese companies
wishing to invest or trade in Turkey, JETRO istanbul
Chairman Mitsuaki Sano noted that the office founded in
1963, is the regional center that is responsible of Central
Asia and Caucasus since 2015.

Stating that they provide support to Japanese
companies with operations in Turkey, Sano said, “We
support the Turkish companies considering to invest in
Japan, thinking to establish R & D center in Japan and
operates in fields like 'new technologies', 'advanced
technologies in the manufacturing', 'life sciences' and

[

‘renewable energy infrastructure technologies'.

"We care about the regional base identity of Turkey”
Noting that they observed rapidly growing new trends
in Turkey such as regional development, changes in
life style, demand and entrepreneurship for high-tech,
Mitsuaki Sano said that by considering these new
trends, they scrutinized the new areas of cooperation
such as startups, media content, digitalization, food and
agriculture and mainly services.

Saying that as istanbul Office, they care about
the regional base identity of Turkey with its position,
developed industrial infrastructure and transportation
facilities Turkey offers, Sano said, “Companies of the
two countries have high potential for cooperation in
third countries with the principle of complementing
each other. We think that Japanese SMEs with
advanced technology, as well as Japanese companies,
will strengthen Turkish industrialists with innovative
solutions.”

"Continuing to invest despite COVID-19"

Stating that over 200 Japanese companies are still
operating in Turkey and continuing to invest despite
Covid-19, Sano said, “Last year was an active year

due to developments like the Japanese Development
Bank (JBIC), the news agency JiJi Press and Daio Paper,
investments of Taiko Pharmaceutical and Ebara and
cooperation between Hitachi and Arcelik. We think that
bilateral relations will gain more momentum with the
conclusion of the Economic Partnership Agreement which
has ongoing negotiations between Turkey and Japan.”
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JICA, Turkiye ile stratejik ortakhgi

derinlestirmeyi ongoriliyor

Japonyanin resmi kalkinma yardimlarini yéneten JICA, tlkelerin sosyoekonomik kalkinmalarini destekliyor. Ttirkiye ile
isbirligine ilk kez 1959'da baslayan JICA, kentsel altyaps, afet risklerinin azaltilmasi, enerji, tarim, insan kaynaklar ve bolgesel
kalkinma gibi alanlarda destek sagliyor.

DUNYANIN 6nde gelen yardim kuru-
luglarindan Japonya Uluslararasi
i§bir1i§i Ajansi (JICA), destekle-
riniteknikigbirligi, finans-yatirim
igbirligi ve hibe gibi yontemlerle
saghyor.JICAnin2019'dal.7 milyar
dolarlik teknik igbirligine gittigi-
ni belirten Tiirkiye Ofisi Bagkani
Nobuhiro Ikuro, 147 projeye ise
800 milyon dolarlik hibe verildigi-
ni soyledi.

Ozel sektoryatirim finansmani
kapsaminda 11kuruluga 600 milyon
dolar destek saglandigini ifade
eden ITkuro, 40 projeye 13.9 milyar
dolarlik resmi kalkinma yardimi
kredisisaglandigini bildirdi.

“TURKIYE'NIN SOSYOEKONOMIK
KALKINMASINI HIZLANDIRMAYA
CALISIYORUZ"
Tiirkiyeileiligkilerin1959°'da Tiirk
uzmanlarin Japonya'da egitimiy-
le bagladigini hatirlatan Nobuhiro
Tkuro, “O zamandan beri JICA,
kentsel altyapi, afetrisklerinin azal-
tilmasi, enerji, tarim, insan kaynak-
lar1vebolgesel kalkinma gibi genig
kapsamlikonulariele alarak Tiirki-
ye’nin sosyoekonomik kalkinmasi-
nihizlandirmaya caligiyor” dedi.
Tiirkiye ile stratejik ortaklig
derinlegtirmek amaciyla baz1 6n-
celiklialanlarbelirledikleriniifade
edenIkuro,ekonomiyi destekleyen
glicliibir sosyal altyapi olugturmay1

Nobuhiro Ikuro,
JICA olarak

arasindaki giivene
dayali iliskilerin
giiclenmesine
katkida bulunmak
icin calisacaklarini
vurguladi.

Nobuhiro IKURO
JICA Turkiye Ofisi Bagkani

Tiirkiye'ye yonelik iki yeni proje

Tiirkiye ile Japonya

JICAenvisagestodeepen
the strategic partnership
with Turkey

Nobubhiro Ikuro
JICATurkey Office Chief Representative

The Japan International Cooperation Agency
(JICA), one of the world's leading aid
organizations, provides its support through
methods such as technical cooperation,
finance-investment cooperation and grants.
Stating that JICA went to 1.7 billion dollars
worth technical cooperation in 2019, Chief
Representative of Turkey Office Nobuhiro lkuro
said that 800 million dollars of grants were
given to 147 projects. Stating that 60o million
dollars were provided to 11 organizations
within the scope of private sector investment
financing, Ikuro reported that 13.9 billion
dollars of official development assistance loans
were provided to 40 projects.

"We are trying to speed up Turkey's
socio-economic development"

Reminding that their relations with Turkey
started with training of Turkish experts in Japan,
in 1959, Nobubhiro lkuro said, “Since then, JICA
is trying to accelerate Turkey’s socio-economic
development by adressing wide range of
issues such as urban infrastructure, reduction
of disaster risks, energy, agriculture, human
resources and regional development.”

Stating that they have implemented
capacity development policies for disaster risk
reduction, Ikuro said that they provide support
to Syrian refugees in Turkey.

Turkiye’ye yonelik iki yeni kredi projesi hazirladiklarini ifade eden
Nobuhiro Ikuro, Mikro ve Kiiciik isletmeler icin Acil Destek Projesi’ni
Diinya Bankasi ile yiriittiiklerini bildirdi. Ikuro, ikinci projenin ise
Yerel Yonetimler Cevre lyilestirme Projesi-2’nci Asama oldugunu
ifade etti. iki lilke arasindaki tarihi iliskilere de deginen Nobuhiro

PR TP s Ikuro, 1890’da Japonya’da batan savas gemisi Ertugrul’dan
Iktlro, ’I-‘urklye debuluna}n Suriyeli Kusimoto koylilerinin yardimiyla 69 Tiirk denizcinin kurtanldigini,
miiltecilere de destek sagladiklari- 1985’te ise iran-lrak savasinda mahsur kalan 215 Japon’un Tiirk
nianlatti. hiikiimeti tarafindan kurtarldigini soyledi.

Two new projects for Turkey

Stating that they are preparing two new credit
projects for Turkey, Nobuhiro lkuro reported
that they operate the Emergency Support
Project for Micro and Small Businesses with

the World Bank. lkuro stated that the second
project is the Local Governments Environmental
Improvement Project-2nd Stage.

ongordiiklerini bildirdi.

Afet riskinin azaltilmasina
yonelik kapasite gelistirme poli-
tikalar1 uyguladiklarina deginen
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Japon sirketler ucuncii tlkelerde
Turk sirketleriyle bilyumek istiyor

Japonya'nin Tirkiye igin her zaman gtivenilir bir dost ve 6nemli is ortag1 oldugunu belirten Serif Tosyali, Japon sirketlerin
lgtinct tlkelerde ortak yatirim projeleri igin ¢ok hevesli oldugunu bildirdi.

DEiK/ Tiirkiye-J aponyai§ Konseyi
Bagkam1 Serif Tosyali, CO-
VID-19'un ardindan igbirlikleri-
nin éneminin daha da artacagina
yonelik olarak Japonyaile Tiirkiye
arasindaki teknik ighirligi anlag-
masini 6rnek gosterdi. Japon-
ya'nin Tiirkiyeicin her zaman gii-
venilirbir dost ve 6nemliisortag
oldugunun altini ¢izen Tosyali,
anlagmaylaiiciinciiiilkelerde yeni
ighirligi olanaklarinin ortayacika-
caginiaktardi.

15 konseyi olarak iki ilke ara-
sindakiticariiligkilerigeligtirmeyi
amagcladiklarini belirten Tosyals,
is insanlar1 arasinda dogrudan
diyalog kurma yani sira Japon
firmalarin Tiirkiye’de yatirim
yapmalarini da 6ngordiiklerini
sOyledi.

Bu amag¢ dogrultusunda
son iki yilda 6nemli toplantilar
organize ettiklerinin altini ¢izen
Tosyaly, “DEIK Tiirkiye-Japon-
ya i§ Konseyi olarak Japonya ve
Tirkiye arasindaki kazan-kazan
anlayisina dayanan ekonomik
ortaklik anlagmasinin tim
diinyaya 6rnek tegkil ettigineina-
niyoruz” diye konugtu.

“JAPON SIRKETLER DE
ALTERNATIF PAZAR
ARAYISINDA”

Turkiye’de bulunan 200 civa-
rindaki Japon firmasinin biiyitk
kisminin burada tiretim yaptigi
bilgisini veren Serif Tosyali, “Ja-
ponya’nin tilkemizdeki dogrudan
yatirimi bugiin 2,3 milyar dolara
ulagmig durumda. Japon yati-
rimlarinin aynizamandabdlgesel
bir hub 6zelligi olan Tiirkiye'den
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§erif TOSYALI
DEIK/Turkiye-Japonya
Is Konseyi Bagkani

tiim diinyaya yayildigini séyleyebi-
liriz” dedi.

Japon sirketlerin de alterna-
tif pazar arayisinda olduguna vur-
gulayan Tosyali, “Afrika ilgilen-
dikleri pazarlarin baginda geliyor.
Bu kegsifte de yol arkadag: olarak

Serif Tosyali,
Turkiye’nin uzak
cografyalardaki

en énemli ticari
partnerleri arasinda
bulunan Japonya’nin
Turkiye’nin pazar
cesitlendirme
calismalarinin
odagini
olusturdugunu
kaydetti.

Tiirk sirketlerini tercih ediyorlar.
1ki sene 6nce Tiirkiye’ye gelen 120
Japon girketi bagta Afrika olmak
iizere diinyanin gesitli bolgelerin-
de {igtlincii tilkelerle ortak yatirim
planlarinin tohumlar: att1” ifade-
lerini kullanda.

“Asya’nin iki ucundaki ki iilke”

Japon sirketlerin Turk sirketleriyle Avrupa, Balkanlar ve Afrika’da

biiytimek istedigine anlatan Serif Tosyall, sunlari séyledi: “Bu
kapsamda Tirkiye ile ilgilenen Japon girisimcilerin sayisi her
gecen giin artiyor. Oniimiizdeki dénemlerde 6zellikle akilli
sehirler, saglik, insaat alanlarinda énemli projeler giindeme
gelebilir. iki tilke arasindaki yaratilacak bu sinerjiyle Tiirkiye ve
Japonya arasindaki ticaret hacminin orta vadede 10 milyar dolar
seviyesine yaklasmasini hedefliyoruz”

Japanese companies
wantto grow in third world
countries with Turkish
countries

Serif Tosyali
DEIK / Turkey-Japan Business Council Chairman

Chairman of DEIK Turkey-Japan Business Council
Serif Tosyali showed the technical cooperation
agreement between Japan and Turkey as a sample
of further increase of the importance of the
cooperations after Covid-19 period. Underlining
that Japan is always a reliable friend and partner
for Turkey, Tosyali said that new cooperation
opportunities will emerge in third world countries
with agreement.

Underlining that for they organized important
meetings in the last two years for this purpose,
Tosyali said, “As DEIK Turkey-Japan Business
Council, we believe that economic partnership
agreement based on the win-win understanding
between Turkey and Japan, serves as an example to
the whole world.”

"Japanese companies are also

looking for alternative markets"

Informing that majority of the approximately 200
Japanese companies located in Turkey produces
here, Serif Tosyali said, "Japan's direct investment
in our country today has reached 2.3 billion dollars.
We can say that Japanese investments spread all
over the world from Turkey which has a regional hub
quality.” Emphasizing that Japanese companies are
also in search of alternative markets, Tosyali said,
“Africa is one of the markets they are interested in.
They prefer Turkish companies as their companions
in this discovery.”

"Two countries on both ends of Asia"

Explaining that Japanese companies wants to
grow in Europe, Balkans and Africa with Turkish
companies, Serif Tosyali said: "In this context,

the number of Japanese entrepreneurs interested
in Turkey is growing every day. In the upcoming
periods, important projects may come to the fore,
especially in smart cities, health and construction
areas. With these synergies to be created between
the two countries, we aim for the trade volume
between Turkey and Japan to get closer to 10 billion
dollars in the medium term.”
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Balik sattik makine aldik

Tirkiye ile Japonya arasindaki ekonomik ve ticari iligkiler finans ve yatirim alanlarinda 6nemli isbirligini kapsiyor. Japonyanin
2020de Tirkiye'ye yaptig ihracat 3 milyar 313 milyon dolar olarak gerceklesirken ithalat1 da 373.5 milyon dolar oldu. Ttirkiye,
Japonyaya en fazla ton balig1 satt1 ve ithalatinda da makine éne ¢ikti.

JAPONYA’NIN 2020’de Tiirkiye'ye
yaptig1 ihracat 3 milyar 313 milyon
dolar olarak gerceklegirken ithalat
da373.5milyon dolar oldu. Uzmanlar,
ikitilke arasindaki Ekonomik Ortaklik
Anlagmasrnin (EPA) Tiirkiye tara-
findan yakindan izlenerek, Giimriik
Birligi taahhiitlerini zedelemeden
ekonomikiligkilerini gelistirecek bir
anlagma zemini olugturulmasi i¢in
cabaharcamasi gerekiyor.

Japonya'yaihracatimizinbaginda
gida maddeleri (ton baligl, domates
salcasi), mineraller, tiitiin, dokuma
hali, ev tekstili ve kimyasal tirtinler
geliyor. Ithalatimizdaki tiriinler ise
bagta makinelerle ulagim araclari
olmak tizere kimyasallar, eczacilik
iirtinleri, 6l¢lim cihazlari, kauguk
mamulleri, demir-celik ve plastikler
geliyor. Tiirkiye’nin Japonya’ya ih-
racatinin artirilmasi icin Tiirkiye'de
Japonyatirim ve ortakliklariylaiste-
nilenstandartlardaiiretim gercekles-
tirilmesiénemli.

YATIRIMDA ONCELIKLi ALANLAR
Ihracata yonelik iiretimini Japonya
disinakaydiran Japon sirketleri, Dogu
Asya bagta olmak fizere, Avrupa ve
Kuzey Amerika'dayatirimlarini artirds.
Elektronik sektériinde ise yurtici
talebin de artmasiyla Japon firmalar
hem tilkedeki yatirimlarini hem de
yurtdist yatirimlarim gliclendirdi. Ya-
tirime Japon firmalarinin 6ncelik-
li stratejileri arasinda Ar-Ge galig-
malari geliyor. Diger Asya tilkeleriy-
le maliyet agisindan rekabet yapma
olanagiolmayan Japonsirketleri, diger
iilkelerin sahip olmadig yiiksek tekno-
lojitirinve prosesler sayesinde rekabet-
cigilicliniikoruyabilecegini diigtiniiyor.
Biiyiik oncelik verilenbir diger strateji
iseyurticitiretimin giiclendirilmesi.
Japonya’'nin toplam iiretiminin

ylizde 30’'unu yurtdigt firetim olugtu-
ruyor. Ozellikle elektronik sektoriin-
deki konvansiyonel liriinlerde Japon
firmalar tarafindan Cin ve ASEAN
tilkelerinde gerceklestirilen tiretim
miktar1, Japonyaicindeki iiretim mik-
tarini agmig durumda. Ancak katma
degeriyiiksek veyeniteknolojiiceren
tirtinlerin ¢ok biiyiik bir kismi Japon-
ya'datiretiliyor. Ozellikle yiiksek tek-
nolojitirtini dijital kamera, LCD tele-
vizyon, mobil telefon gibi tirtinlerdeki
ictalepartigy, Japonekonomisininbii-
yumesindeki6nemliiticifaktorlerden.

FARKLI TESVIKLER VAR
Japan External Trade Organization
(JETRO) iilkede is kurmak isteyen

potansiyel yatirimcilara ticretsiz
danigmanlik hizmeti veriyor. S6z
konusu damgmanlik iilkenin sanayi
yapisi, hammadde temini, satig sis-
temlerikonulariiizerine olabildigi gibi
firmanin ihtiyaglarina gore de degis-
kenlik gosterebiliyor. Biyoteknoloji,
bilgi teknolojileri, ila¢ sanayi, tibbi
alet,islenmiggida, cevre teknolojileri,
nanoteknoloji, genel ticaret ve yatirim
mevzuatikonusundauzman personel
bulunuyor. Ulkede hem yerel hem de
ulusal bazda faaliyet gosteren cesitli
otoritelerin farkl tegvik programlari
s0z konusu. Bunlar baz vergilerden
muaflik veya vergi indirimi, arazi ya
da bina temini, finansman ve kredi
alanindakolaylik getiriyor.

Japonya'da yatiim yapmak isteyenler icin avantajlar

» Teknolojik gelismeler ve
yenilikler
» Diinyanin en iyi egitim

sistemlerinin basinda gelmesi

Sug oraninin diislik olmasi
Ekonomik gii¢

istikrarli siyaset

Pazar biyuklugii

vV vvyy

» Ticaret potansiyelinin fazla olmasi
» e-ticaret payinin artmasi

Dezavantajlar

» Cevre llkelerle yaptiklari isbirligi
» Yaslanan niifus

» Uretim maliyetleri artisi

» Uluslararasi ticarette kati kurallar

We sold fish,
bought a machine

Economic and commercial relations between Turkey
and Japan covers the important cooperation in the
field of finance and investment. Japan’s exports to
Turkey in 2020 were 3 billion 313 million dollars and its
imports were 373.5 million dollars. Turkey sold tuna the
most to Japan and machinery stood out in its imports.
Experts need to show some effort to closely monitor
the Economic Partnership Agreement between the two
countries (EPA) in Turkey and to create a base foran
agreement to develop their economic relations without
damaging the Customs Union.

Our main exports to Japan are foodstuffs (tuna,
tomato paste), minerals, tobacco, woven carpets,
home textiles and chemical products. The products in
our import are mainly machinery and transportation
vehicles, chemicals, pharmaceutical products,
measuring devices, rubber products, iron-steel and
plastics.

Priority areas in investment

Shifting their export-oriented production out of Japan,
Japanese companies increased their investments in
Europe, North America and especially in East Asia. In
the electronics sector, with the increase in domestic
demand, Japanese companies strengthened both
their investments in the country and their investments
abroad. R&D studies are among the primary strategies
of investor Japanese companies. Japanese companies,
which cannot compete with other Asian countries

in terms of cost, think that they can maintain their
competitive power thanks to high-tech products and
processes that other countries do not have. Another
strategy that is given great priority is to strengthen
domestic production.

There are different incentives

Japan External Trade Organization (JETRO) provides
free consultancy services to potential investors
who want to start a business in the country. The
said consultancy can vary according to the needs
of the company as well as the industrial structure
of the country, raw material supply, sales systems.
There are personnel specialized in biotechnology,
information technologies, pharmaceutical industry,
medical equipment, processed food, environmental
technologies, nanotechnology, general trade and
investment legislation.
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SMC'nin dev yatirimi 2022'de devreye giriyor

Otomasyon ¢oziimlerinde 60 yildir faaliyet gdsteren SMC Corporation, 1993’te girdigi Tiirkiye pazarinda 2011'de ytlizde 100
ozsermayesiyle SMC Turkey Otomasyon’u kurdu. Sirket, artan talepleri karsilayabilmek amaciyla Hadimkoy'de yaklasik 21 bin
metrekare kapali alana sahip, yeni bir tesis kurmaya hazirlaniyor.

SMC Turkey Yonetim Kurulu
Bagkanive Genel Miidiirii Turgay
Ucar, 21 bin kigiyi istihdam eden
SMC Corporation’un 83 iilkede
faaliyet gosterdigini s6yledi.

Ucar, ayrica biinyelerinde
bin 500 kisilik Ar-Ge miihen-
dislik ekibi ve 8 bin 200 kigilik
glicli satig kadrosu bulundugu-
nuaktardi.

Pnomatikte yiizde 37’lik pazar
payiyla diinya lideri olan SMC
Corporation’un endiistriyel oto-
masyon alaninda 12 bin temel ve
700biniriin ¢egidibulundugubil-
gisiniveren Ucar, Ar-Ge ¢alisma-
lar1sonucundapazarastirekliyeni
iriinler sunduklarini kaydetti.

Ar-Ge’ye her yi1l 352 milyon
dolarharcamayapildiginin altini
cizen Turgay Ucgar, son yillarda
stirdiiriilebilir ¢cevreye yonelik
sosyal sorumluluk calismalarida
yaptiklarinianlatti.

CEVRE DOSTU C6ZUMLER
Oncelikle CO2 emisyonunun
daha az oldugu cevre dostu
coziimler gelistirmeye caligtik-
larmibildiren Ucar, “Bukapsaml
yaklagimimizin temel bilegenle-
rinden birisi de kompakt ve hafif
tiriinlertasarlamak” dedi.

Turgay Ucar, uzun vadeli
uretim prensiplerinin temelin-
de ise mevcut ilirlinlerin daha
kompakt, hafif ve uzun émurli
hale getirilmesinin olugturdu-
gunuifadeetti.

Bazi lrlinlerde yluzde 70’e
yakin enerji tasarrufu saglandi-
gimin altini ¢izen Ugar, iirtinlerin
cevreiizerindekiazalan etkileri-
nintasarimagamasindabaglayip
kullanim 6mrii boyunca devam
ettigini vurguladi.
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COVID-19 vakasiyla
baslayan zorlu
siirecte, is ortaklarini
en iyi sekilde
desteklemeye

devam ettiklerini
belirten Turgay

Ucar, "Asilamanin
baslamasi ile beraber,
pazarin 2021’in
sonlarina dogru
normale dénmesini
{imit ediyoruz" dedi.

Turgay UCAR
SMC Turkey Yonetim Kurulu Baskani
ve Genel Midurd

“Tiirkiye ekonomisine giivenimiz tam”

SMC Turkey olarak zorlu kosullarda da piyasalara iyimser
yaklasarak yatirimlara ara vermeden devam ettiklerini aktaran
Turgay Ugar, sunlari soyledi: “SMC, Tiirkiye’ye ve ekonomisine olan
giivenini Deliklikaya Organize Sanayi Bolgesi’nden satin aldigi
arsayla gosterdi. Tesisimiz, istanbul Hadimkéy Sanayi Bélgesi’nde
yaklasik 21 bin metrekarelik kapali bir alana sahip olacak.”

Huge investment of SMCis
cominginto effectin2022

Turgay Ucar
SMC Turkey President and General Manager

SMC Turkey President and General Manager
Turgay Ucar said that SMC Corporation, which
employs 21 thousand people, operates in 83
countries.

Ugar also stated that they have an R&D
engineering team of 1,500 people and a strong
sales staff of 8,200 people.

Informing that SMC Corporation, the
world leader in pneumatics with a 37 percent
market share, has 12 thousand basic and 700
thousand product types in the field of industrial
automation, Ucar noted that they constantly
offer new products to the market as a result of
their R&D studies.

Underlining that 352 million dollars
are spent on R&D every year, Turgay Ucar
explained that they have also carried out social
responsibility studies for the sustainable
environment in recent years.

Environmentally friendly solutions

Stating that they are trying to develop
environmentally friendly solutions with less
CO2 emission, Ucar said, “One of the basic
components of this comprehensive approach is
to design compact and light products.”

Turgay Ucar stated that the basis of long-
term production principles is to make existing
products more compact, lighter and longer-
lasting.

"We have full confidence in Turkey's economy"
Stating that as SMC Turkey, they continue their
investments without stopping by approaching
the markets with an optimistic approach in
difficult conditions, Turgay Ugar said: "SMC
has showed its confidence in Turkey and its
economy with the land they purchased from
Deliklikaya Organized Industrial Zone. Our
facility will have an area of approximately 21
thousand square meters in istanbul Hadimkay
Industrial Zone.”
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MOL, Tirkiye'de denizcilik, gida ve turizmde
yatirim icin calismalarini stirdiiriiyor

Yaklasik 130 yillik gegmisi bulunan Mitsui O.S.K. Lines Ltd. (MOL), cesitli tipte 850 gemiyle 3 bin 500'den fazla sefer diizenliyor.
Cok modlu bir nakliye grubu olan MOL, Turkiye'de denizcilik ve lojistigin yani sira balikgilik, g1da, ticaret, turizm gibi alanlara
da yatinim igin ¢alismalarini stirdtrtyor.

Satoshi KATADA
MOL Turkiye Denizcilik ve
Lojistik Tic. A.S. Genel Mudurl

MoL Tiirkiye Denizcilik ve Lojistik
Tic. A.S. Genel Miidiirti Satoshi
Katada, ana iglerinin denizcilik
olmakla birlikte bir¢ok alanda
faaliyet gosteren sirketleri bulun-
dugunubildirdi.

Katada, MOL Group'un genel
faaliyet alanlarin1 LNGtagimacili-
g1ve LNGiligkiliigler, sivikimyasal
tagima, kuruddkmeyiik tagimacili-
81,seyahat gemisi, lojistikle deniz/
hava kargosu, agir yiik tagimaci-
l1g1, gemilere iligkin yag ve gesitli
ekipman satigy, liman tesisi inga /
gelistirme danigmanli§1 ve ofis-bi-
nakiralamasiolarak siraladi.

Su ana kadar Tiirkiye'de ¢cok
fazla yatirnm yapmadiklarini,
ancak liman ve gemi gelistirilme-
sine yonelik planlari: bulundugu-
nu sOyleyen Katada, “Denizcilik ve
lojistigin yani sira balik¢ilik, gida,
ticaret, turizmgibidigeralanlarada
yatirimyapmay: diislinecegiz. MOL
Tiirkiye, Japon sirketi olarak degil
Tiirk sirketiolarak hareketetmeye
devamedecek” diye konugtu.

l'.'l(;UNCU ULKELERDEKI
TICARET TESVIK EDILECEK
Powership alaninda Karadeniz
Holding ile igbirliginin agirlikl
olarak Afrika pazarinda genigledi-
gini soyleyen Satoshi Katada, “Bu
ighirligi gibibiz de ciincii tilkeler-
dekiticarigeligmeleri’ tegvik etmek
istiyoruz. Ana hedefimiz Afrika
pazar1. 2019yilinda Tosyali Holding
ile stratejik ishirligi caligmasi icin
anlagmaimzaladik. Buigbirligi Af-
rika’dakiigleridekapsayacak.” dedi.
MOL Tiirkiye’nin girket poli-
tikasi olarak okyanusla birbirine
baglanan Japonya-Tiirkiye dostlugu
mottosuyla hareket ettiklerini
bildiren Katada, “Uriin tagimacili-
giinanamodu olan konteyner tagi-

macilig1 MOL'denayrildive 3 Japon
konteynerhattiMOL/NYK/KLya-
tirimiyla Ocean Network Express
(ONE) kuruldu. ONE bizim deneti-
mimizde degil ve Tiirkiye'de kendi
organizasyonunugerceklegtiriyor”
ifadelerinikullanda.

Japonya ile Tirkiye'yi cok
amacli gemi, arag tagiyicilari,
kimyasal tankerler gibi nakliye
hizmetiyle birbirine baglamak ve
Tirkiye ile Japonya arasindaki
ticaretitegvik etmekistediklerine
deginen Katada, Tirkiye’de hentiz
lojistik altyapilarinin olmadigini,
ancak “lojistik danigmanlig1” hiz-
metini gerceklestirmekicgin Tiirk
lojistik sirketleri ile goriigmeler
yaptiklarini aktardi.

Dostluklar okyanus iizerinden gelisecek

Satoshi Katada, “Japonya agiklarinda Ertugrul savas gemisinin
talihsiz kazasindan itibaren baslayan Japonya ile Tiirkiye arasinda
uzun yillar siiren derin dostluk bagini okyanus iizerinden daha da
gelistirmeye ve derinlestirmeye calisiyoruz” dedi.

MOL continues to its
studies for investment
in tourism, food and
maritime in Turkey

Satoshi Katada
MOL Turkey Denizcilik ve Lojistik Tic. A.S.
Managing Director

Satoshi Katada, Managing Director of MOL
Turkey Denizcilik ve Lojistik Tic. A.S. has
reported that the main working area of MOL
Group is shipping however there are many
other group companies which are operating in
various areas.

Katada listed the company's general
fields of activity as LNG transportation
and LNG related business, liquid chemical
transportation, dry bulk cargo transportation,
cruise ship, sea / air cargo with logistics
services, heavy cargo transportation, sales of
oil and various equipment for ships, port facility
construction / development consultant and
office-building leasing.

Indicating that so far they have not
invested much in Turkey, but they have port and
ship development plans, Katada said, "Addition
to shipping and logistics, we will consider
investing in other fields like fishery, food,
trading, tourism. MOL Turkey will not act as a
Japanese company but as a Turkish company.”

Trade in third countries will be promoted
Stating that cooperation with Karadeniz
Holding in the field of Powership has expanded
mainly in the African market, Satoshi Katada
said, "Like this cooperation, we want to
encourage "commercial developments in
third countries." Our main target is the African
market. In 2019, we signed an agreement with
Tosyali Holding for strategic cooperation. This
cooperation will include businesses in Africa.”
When implying that MOL would like
to connect Japan and Turkey with shipping
services like multi purpose vessel, chemical
tankers and car carriers and promote trade
between two countries, Katada said that they
have no logistics infrastructure in Turkey yet
but they have already started discussions
with several Turkish Logistics companies for
realizing “Consultant Logistics” service.
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Yusen Inci, 46 iilkede global
lojistik ithtiyacini karsiliyor

Ryoko Koshaile1955'te Japonya'da hava tagimaciligi alaninda faaliyetlerine baglayan Yusen Lojistik, Ttirkiye pazarina 2012'de
Yusen Logistics Turkey olarak girdi. Ardindan 2017'de Inci Lojistik ile birleserek Yusen Inci Lojistik olarak yoluna devam etti.

DUNYANIN ilk 15 lojistik girketi
arasinda olduklarini belirten Yusen
Inci Lojistik Genel Miidiirii Hakan
Merig, global bir halkanin zinciri ol-
duklarini séyledi.

Meric, Yusen Inci Lojistik olarak
lojistik hizmetler, tedarik zinciri ¢6-
ziimleri, tedarik zinciri danigmanlik
hizmetleri alaninda ulusal ve ulus-
lararas: diizeyde hizmet verdikleri-
nibildirdi.

Diinyanin 46 iilkesinde ofisi
bulunan sirket biinyesinde 25 bin
calisan, 5000 agkin lojistik tissii ve
2.90 milyon metrekare depolama
alanibulundugu bilgisini veren Meric,
“Genel olarak Uzakdogu, Avrupa,
Ortadogu, Kuzey Afrika, Amerika ile
Tiirkiye arasindadeniz, kara, havayolu
tagimave depolamahizmetleriveriyo-
ruz.Bukapsamdatedarik siireclerinin
iyilestirilmesi, yenitedarik zinciri sii-
reclerininkurgulanmasi, uygulamaya
gecirilmesi konusunda ydnetim ve
mithendislik danismanli§ hizmet-
leri defaaliyet alanimizicinde” dedi.

Hakan MERIC

Yusen inci Lojistik Genel Midirii

“INTERMODELDE FARK
YARATMAK iCiN MODELLER
GELiSTiRiYORUZ”

Yusen Inci Lojistik'in ézellikle ulus-
lararasideniz, hava, karatagimasinda
vesondestinasyoniilkedekidepolama
hizmetiyle fark yarattigini vurgulayan
Hakan Meric, tedarik zinciriyonetimi
ekraniyla 100’den fazla tedarik¢inin
urtinlerini internet ortaminda kon-

2021 yili
hedeflerini
temkinli iyimser
bir modelde
planladiklarini
soyleyen Hakan
Meric, pandemi
siirecinden
giiclenerek
cikmak icin
dijital altyapiyi
siirekli
gelistirdiklerini
belirtti.

“Katma degerli ¢oziim iiretiyoruz”

solide ederek miisterilere zaman ka-
zandirdiklarin aktarda.

Bu modelle miigterilere hem
zamandanhem de ekonomik tasarruf
sagladiklarin dile getiren Merig, “Ayn1
zamanda intermodel hizmetleriyle
fark yaratmak icin modeller gelisti-
riyoruz. Tlrkiye'nin dig ticaretinin

yiiksek ve gelismekte oldugu tilkeler-
de Yusen'in ofislerinin ve operasyo-
nel kabiliyetinin yiiksek olmasi i¢in
caligiyoruz. Dolayisiyla ihracat miis-
terilerii¢in dahakaliteli ve rekabetci
cozlimler saglamasi, miisterilerimiz
tarafindantercih edilme nedenlerimiz
arasinda” ifadelerini kullanda.

Hakan Meri¢, “Genel merkezimiz olan Istanbul’un yani sira izmir ve Bursa’da subelerimiz,
havalimani ofislerimiz, Manisa ve Kemalpasa’da 30 bin metrekare depolama alanlarimiz
mevcut. Basta otomotiv, saglik, havacilik endistrisi, teknoloji, gida ve perakende olmak
tizere pek cok sektore 6zel ¢dziimlerle katma degerli hizmetler sunuyoruz” diye konustu.

Yusen inci meets global logistics needs in 46 countries

Hakan Merig

company which has offices in 46
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Yusen inci Logistics General Manager

Stating that they are among the top
15 logistics companies in the world,
Yusen inci Logistics General Manager
Hakan Merig said that they are the
chain of a global ring.

Merig stated that as Yusen inci
Logistics, they provide services at
national and international level in
the fields of logistics services, supply
chain solutions and supply chain
consultancy services.

Informing that within the

countries worlwide, they have 25
thousand employees, more than

500 logistics base and 2.90 million
square meters of storage space, Merig
said, “In general, we provide air, sea
and land transportation between the
Far East, Europe, Middle East, North
Africa, America, Turkey and storage
services.”

"We are developing models to

make a difference in intermodel"
Emphasizing that Yusen inci Logistics
made a difference especially

in international sea, air, land
transportation and storage services
in the last destination country, Hakan
Merig stated that they save their
customers time by consolidating the
products of more than 100 suppliers
on the internet with the supply chain
management screen.

Stating that they save both time
and economy of their customers with
this model, Merig said, “At the same
time, we are developing models to
make a difference with intermodel
services. We are working for the
offices and operational capabilities of

Yusen to be high in countries where
foreign trade of Turkey is high and
developing.”

"We produce value-added solutions"
Hakan Meric said, "In addition to our
headquarters in Istanbul, we have
branches in izmir and Bursa, airport
offices, and 30 thousand square
meters of storage areas in Manisa
and Kemalpasa. We offer value-added
services with customized solutions for
many sectors, especially automotive,
healthcare, aviation industry,
technology, food and retail."
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Tosyali Toyo, 3 yilda 500 milyon

dolarhik ithalati ikame etti

Turkiye'nin global gelik tireticisi Tosyali ile Japonya'nin lider tireticilerinden Toyo Kohan'in ortakligiyla hayata gegirilen Tosyal:
Toyo Celik A.$., tig y1l gibi kisa zamanda 500 milyon dolarlik ithalati ikame eden tiretime imza atti.

TOSYALI HOLDING ile Japon Toyo
Kohan ortakligiyla 2017 yilinda
Osmaniye’de kurulan Tosyal
Toyo, yiiksek teknolojili celik
tiretimi gerceklestiriyor.
Tirkiye’de Japonortaklifiyla
gerceklestirilenenbiiylik yatirim-
lararasindayer alan Tosyali1 Toyo
ile Osmaniye’'de gerceklestirilen
katma degerli tiretim diinyanin
dértbiryaninaihrag ediliyor.

PECETE iNCELIGINDE CELIK
Yillik 6 milyontonuaganiiretimle
diinyanin en biiyiik demir-celik
iireticileri arasindaki yerini giic-
lendiren Tosyali Grubunun Ja-
ponyaninbualandakilider sirket-
lerinden Toyo Kohan ortakligiyla
hayatagecirdigi Tosyali Toyo Celik
A.S., Tiirkiye’nin ihtiyac duydugu
yesil ve yiiksek teknolojili celik
tretimine devam ediyor.

Yiizde 51'i Tosyali Grubu'naait

deki katma degerli celik ise bugiin
diinyanin dort bir yanina ihrag
ediliyor. Diger bir ifadeyle Tosyal1
Toyo, Tiirkiyenin celikte katma
degerli iirtinlerde diga bagimliligi-
ninkaldirilmasi yolundakien biiytlik
adimlarinbagindayer aliyor.

“CARI ACIGIN AZALTILMASINA
KATKI SAGLIYORUZ”

Tosyal1 Toyo, Osmaniye OSB'de 650
milyon dolar yatirimla 250 bin met-
rekarelik alanda 2017’de faaliyete
gecti. Buradaiiretilen yiiksek katma
degerli celik ise ambalaj sanayiden
elektriklievaletlerine, bilisim tiriin-
lerinden ingaat sektdriine ve beyaz

esyayakadar onlarca farkli sektorde
kullaniliyor. Tiirkiye’debu alanda 500
milyondolariagkinbirithalatiikame
eden Tosyal1 Toyo, aynizamanda ger-
ceklestirdigi ihracatla Tiirkiye'nin
cari agiginin azalmasina da 6nemli
bir katkisaghyor.

“Diinya capinda kabul greniiiretim”

Tosyali Toyo’da iretilen katma degerli ¢eligin kullanildig
alanlardan biri de otomotiv. Diinya ¢apinda kabul goren “IATF

Tosyali Toyo substitutes
500 million dollars of
importsin 3years

Tosyali Toyo, which was established in
Osmaniye in 2017 with the partnership of
Tosyali Holding and Japanese Toyo Kohan,
produces high-tech steel. Value-added
production realized in Osmaniye with Tosyali
Toyo, which is among the biggest investments
of Tosyali Toyo in partnership with Japan, is
exported to all sides.

Napkin-thin steel

In the Tosyali Toyo product line which 51
percent of it belongs to Tosyali Group, there
are many value-added products which were
imported before by Turkey. The napkin-thin
value-added steel that is being produced is
exported all over the world today. In other
words Tosyali Toyo is in the top of the biggest
steps towards the abolition of Turkey's
dependence on foreign steel in value-added
products.

"We contribute to the decrease
of the current account deficit"
Tosyali Toyo started operations in Osmaniye
0IZ in 2017 with an investment of 650 million
dollars on an area of 250 thousand square
meters. The high value-added steel produced
here is used in dozens of different sectors from
the packaging industry to electrical household
appliances, from information products to the
construction sector and white goods. Tosyali
Toyo, which substitutes a field of over 500
million dollars of import in Turkey, also makes
an important contribution to the decrease of
the current account deficit with its exports.
Automotive is one of the areas where
value added steel produced in Tosyali Toyo

16949 Otomotiv Kalite Yonetim Sertifikasi”nin sahibi olan Tosyali
Toyo Celik A.S, Tiirkiye’de otomotiv sektoriiniin ihtiya¢ duydugu
yiiksek teknolojili ¢eligi tiretmeyi de siirdiiriiyor. Sadece 3 yil
icinde 6nemli bir basari hikayesine imza atan sirket, Tiirkiye’nin
en biiyiik soo sanayi kurulusunun yer aldig1 ISO 500 listesinde bu
yil 73’lincii sirada yer ald1.

is used. Tosyali Toyo Steel which owns the
wordwide acceptable “IATF 16949 Automotive
Quality Management Certification" continues
to produce high-tech steel needed by the
automotive sector in Turkey.

olan Tosyal1 Toyo tliriin gaminda,
Tirkiye'nin daha 6nce ithal ettigi
bircok katma degerli {iriin yer
aliyor. Uretilen pecete inceligin-
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Daikin Turkiye, 53 milyon dolarlik
dev yatirnma hazirlaniyor

Iklimlendirme sektoriiniin global oyuncularindan Daikin, 2011'de Airfel’i satin alarak girdigi Tiirkiye pazarinda yatinmlarini stirdtiriyor.
Sirket, 53 milyon dolarlik 5 ayri yatirimla, biryandan ihracata yénelik split klima tiretimi artiracak, diger yandan da Ttirkiye'de merkezi
iklimlendirme sistemi tiretimine baslayacak.

iKLIMLENDIRME sektoriinde 1924
yilindan bu yana 1sitma, sogutma,
havalandirmave sektorel kimyasal
gibialanlardahizmetveren Daikin,
Tirkiye’nin de dahil oldugu100°den
fazla lilkede tiretim tesisi bulunan
bir global oyuncu.

Ana girketin cirosunun 24
milyar dolari buldugunu belirten
Daikin Tirkiye CEO’su Hasan
Onder, iklimlendirme sektdriin-
de Tiirkiye’nin tiriin gami en genig
markasiolduklarini bildirdi.

Daikin’in sadece iklimlendir-
melriinleritireten, satanbir firma
olmadigini dile getiren Onder, ino-
vasyon ve teknoloji odaklitirtinlerde
gelistirmeler yaptiklarini aktarda.

“COVID-19 TAZE HAVANIN
ONEMiNi GOSTERDI”

Isitma tinitelerinde fosil yakit kul-
laniminmi1 minimize etmek icin 1s1
pompalari geligtirdiklerinisdyleyen
Onder, COVID-19 déneminde taze
havanin 6neminin ortaya ¢iktigini
kaydederek, “Daikin teknolojileri,
bir ortamin 1sitma ve sogutmasi-
nin diginda nem, taze hava orani,
alerjen, polenvekiifgibirahatsizlik
veren etmenleriminimize eden tek-
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Hasan ONDER
Daikin Tirkiye CEQ’su

nolojilerin de mucidi” dedi.

Tiirkiye’de daha 6nce distribii-
torler araciligiyla hizmet verirken
2011’de Airfel’in biinyeye katilma-
siylaDaikin Tiirkiye’nin kuruldugu
bilgisini veren Hasan Onder, bugiin
Tiirkiye’de 7 bolge mudirligi, 370
bayi, 500 satig noktas1 ve 500%in
iizerindeyetkiliservisle hizmet ve-
rildigini bildirdi.

Toplam 53 milyon dolarlik 5 ayr1
yatirim yapacaklarini ifade eden
Onder, split klimatiretiminde yeni
hatyatirimininihracata100 milyon

dolarlik katki saglayacaginibelirtti.
VRV adiverileniklimlendirme
sistemleri iiretimi i¢in de hazirhik
yaptiklarim séyleyen Onder, agirlik-
l1 olarak Avrupa’ya yonelik yapila-
cakiiretiminihracatakatkisininise
100 milyon euro olacagini séyledi.

“2021yatirim yih olacak”

Hasan Onder, Daikin Tiirkiye

olarak Azerbaycan, Ozbekistan,
Turkmenistan, Kazakistan,

Kirgizistan, Ermenistan,
Tacikistan, Giircistan,

Mogolistan, Kuzey Irak ve
Kuzey Kibris pazarlarindan da

sorumlu olduklarini soyledi.

g

Daikin Turkeyis preparing
forthe giantinvestment of
53 milliondollars

Hasan Onder
Daikin Turkey CEO

Serving in the fields like heating cooling,
ventilation and chemical industry in air
conditioning sector since 1924, Daikin is a
global player with production facilities in
more than 100 countries including Turkey.

Stating that the main company has a 24
billion dollars turnover, Daikin Turkey CEO
Hasan Onder said that as a brand they have
the widest range of products in Turkey in
the air conditioning sector.

Expressing that Daikin is not a company
that only produces or sells air conditioning
products, Onder stated that they have
made improvements in innovation and
technology-oriented products.

100 million dollars contribution to export
Informing that while serving in Turkey
through distributors before, Daikin
Turkey was established in 2011 with the
incorporation of Airfel, Hasan Onder said
that they operate with seven regional
offices, 370 distributors, 500 sales points
and more than 500 authorized services in
Turkey.

Expressing that they will make 5
investments of 53 million dollars in total,
Onder stated that the new line investment
in split air conditioner production will
contribute 100 million dollars to exports.
Saying that they are also preparing for the
production of air conditioning systems
called VRV, Onder said that the production
to be made mainly for Europe will contribute
100 million Euros to exports.

Hasan Onder said that as Daikin
Turkey, they are responsible for markets
of Azerbaijan, Uzbekistan, Turkmenistan,
Kazakhstan, Kyrgyzstan, Armenia,
Tajikistan, Georgia, Mongolia, North Irag
and Northern Cyprus.
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Alacali, Japon teknolojisiyle
uretip Japonya‘ya satiyor

Alacali Insaat, Asya Kitas'nin en biiytik prekast betonarme elaman iiretim tesisine sahip Japon KUROSAWA ile 1999 yilinda
yaptig1 ‘know-how’ anlasmasiyla 20 yil1 askin stiredir depreme dayanikli yapilar tiretiyor.

KURULDUKLARI 1987 yilindan buyana
sanayi yapilarindaki tecriibeleri-
ni Japon betonarme teknolojisiyle
birlestirdiklerini belirten Alacali
Ingaat Genel Miidiir Yardimeisi
Birol Doyranly, lojistik, depo, konut,
okul, hotel, aligveris merkezi, kongre
merkezi gibi nitelikli yapilar inga et-
tiklerini soyledi.

Biri Japonya, digeri i¢ piyasaya
olmak iizere Tekirdag Muratli’da 8
binm3/aykapasiteli 2 tiretim tesisiyle
hizmetverdiklerinibildiren Doyranli,
son iki yildir anahtar teslimi miiteah-
hitlik projeleride yaptiklarini aktarda.

1999 yilinda Japon KUROSAWA
ile Kobe depremini hasarsiz atlatan
ard-germeliyapisistemini Tiirkiye'de
uygulamakizere ‘know-how’ anlagma-
s1 yaptiklar: bilgisini veren Doyranli,
depreme dayanikli ALA-SAWA sis-
temiyle 20 yildir Tiirkiye'de bir¢ok
projeyeimzaattiklarini bildirdi.

2020’de Japonya'daki cok katl
lojistik depo binalarinin ard-germeli
kolon-kirig elemanlarin Tiirkiye’de
liretmek tizere ALA-SAWA Ingaat1
kurduklarini sdyleyen Birol Doyranly,

Birol DOYRANLI

Alacali insaat Genel Miidiir Yardimcisi

sadece Japonya’ya yonelik tiretim
yapacak tesisten her hafta diizenli
gemiyleihracatyaptiklarinikaydetti.

“JAPON KALITE SISTEMINE
UYGUN URETIM”

i§birli§i yaptiklar1 KUROSAWA nin
Asya Kitasi’nin en biiyiik prekast be-
tonarme elaman liretimtesisine sahip
oldugubilgisini veren Doyranl, “Kul-
landig1 ard-germeli yapi sistemiyle
fark yaratan ve sektoriinde Japon-

Doyranl,
KUROSAWA
ile deprem
izolatorii ve
epoksi kapli
ongerme halati
tretecek iki
tesis yatirmini
da 2021 yiinin
ikinci yarisinda
tamamlayacak-
larini belirtti.

ya’mn en bitytigii. Ozellikle cok kath
lojistik depolar, hastaneler, konutlar
konusunda biiytik tecriibe ve bilgi bi-
rikimine sahip” diye konugtu.

20 yildir birlikte calistiklar:
firmayla Tiirkiye’den Japonya’ya
Japonkalite sistemlerine uygun yapi
elemanlari ihrag ettiklerine deginen
Doyranli, “Sumitomo Mitsui ve

NMB (Splice Sleeve) firmalar: da
Japonya’daki diger partnerlerimiz.
Sumitomo Mitsui, Japonya'da ¢cok
katlh (50 kat) yapilarda yaklagik 30
yildir bagariyla uygulanan SQRIM
sistemi olarak adlandirilan patentli,
6n tiretimli ¢ok kath yapim sistemi-
nin sahibi. Alacal Ingaat bu sistemin
Tiirkiye uygulayicisi” dedi.

“Kapasite artirimi yatirimi 2021°'de tamamlanacak”

2021yilinda Japonya’ya iiretim yapan fabrikanin is hacmini artirmak istediklerini sdyleyen
Doyranli, “Simdilik 8 hatla tiretim yapiyoruz. 2021 yili Subat ayinda Japonya igin 2 yeni
lojistik binanin elemanlarini iretmeye baslayacagiz. Bu yeni binalar ve yil icinde alinacak
yeni islerle tam kapasite tretime ge¢meyi hedefliyoruz” diye konustu.

Alacali produces with Japanese technology and sells to Japan

Birol Doyranli

Alacali Construction Deputy

General Manager

Stating that they have combined their
experience in industrial buildings

with Japanese reinforced concrete
technology since their establishment
in 1987, Alacali Construction Deputy
General Manager Birol Doyranli said
that they have built qualified buildings
such as logistics, warehouse, housing,
school, hotel, shopping center,
congress center.

Saying that they established
ALA-SAWA Construction to produce
the post-tensioned beam-column
members of the Japanese multi-level
logistics warehouse in Turkey, in
2020, Birol Doyranli noted that they
export regularly with ship every week
from the facility that will produce for
only Japan.

"Production in accordance with the
Japanese quality system"
Giving the information that KUROSAWA

that they cooperate with has the
largest precast reinforced concrete
element production facility in Asia,
Doyranli said, “It makes a difference
with the post-tensioned structure
system it uses and is the largest
in Japan in its sector. It has great
experience and knowledge, especially
in multi-storey logistics warehouses,
hospitals and residences.”

Stating that they export proper
structural elements of the Japanese
quality system, from Turkey to Japan

with the company they work with for
20 years, Doyranli said, “Sumitomo
Mitsui and NMB (Splice Sleeve)
companies are also our other partners
in Japan. Sumitomo Mitsui is the
owner of a patented, pre-produced,
multi-storey building system called
the SQRIM system, which has

been successfully implemented in
multi-storey (50-storey) buildings

in Japan for nearly 30 years. Alacali
Construction is the Turkey practitioner
of this system.”
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Abdi Ibrahim Otsuka, inovatif

projelere odaklandi

Néropsikiyatri alanindaki gliclii Ar-Ge caligmalariyla dikkat ceken Japon Otsukanin 2012'de Abdi [brahim ile yapug
gti¢ birligiyle kurulan Abdi Ibrahim Otsuka, tasarim odakli diistince metodolojisiyle yenilikgi projeler gelistirmeye

devam ediyor.

ABDI IBRAHIM’iN noropsikiyat-
ri alanindaki kayda deger Ar-Ge
caligmalariyla 6ne ¢ikan Otsuka
ile 2003’te baslayan ig birliginin
2012’de giic birligine doniistigu-
nii séyleyen Abdi Ibrahim Otsuka
Sirket Yoneticisi Elif Elkin, bunun
ilag sektoriindeki ilk Tiirk-Japon
ortakligioldugunu bildirdi.
Elkin, odaklandiklar: alanlar
arasinda; sizofreni, bipolar
bozukluk, major depresyon ve
otizmgibitedavilerinyanisirahi-
ponatremi, polikistik bobrek has-
talig1, kemik iligi transplantas-
yonu, periferik arter hastaliginin
bulundugunu kaydetti.
Otsuka'ninyenilikeiiiriinleri-
nin Abdi Ibrahim’in Tiirkiye'deki
tesislerinde tiretildigini vurgu-
layan Elif Elkin, Tunus ve Singa-
pur’a yaptiklar: ihracatla ekono-
miye katki sagladiklarini aktarda.

BiLGi BiRiIKIMLERINi
TIP DUNYASINA SUNDU
Ruh saghig1 alaninda tedavinin
bir biitiin olduguna vurgu yapan
Elif Elkin, bu ¢ercevede sosyal
fayda odakl projelerinin ¢atisi
olan Gérmeden Gelmeyelim plat-
formu altinda baglattiklar: Oyle
Soyleme! hareketiyle toplumdaki
ve Ozellikle glinliik dildeki damga-
lamayakarsi farkindalik yaratmak
amaciylageniskitlelere ulagtikla-
rini belirtti.
Pandemidonemindehekimle-
rintalepveihtiyaclariniyakindan
takip ettiklerini kaydeden Elif
Elkin, “Hekimlerimizin giinliikk
stiregtekiihtiyaclarikadar mesleki
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L% |
Elif ELKIN
Abdi ibrahim Otsuka

Sirket Yoneticisi

geligim ihtiyaclarinin da kargilan-
mas! i¢in tiim bilgi birikimimizi ve
Otsukakiiresel agindakibilimsel kay-
naklarionlarasunduk” dedi.

Sirket bilinyesinde inovatif
projeler gelistirmek icin AsistATO

Abdi ibrahim Otsuka’nin
amacinin yenilikgi

iiriin ve projelerle tiim
paydaslarinin hayatini
iyilestirmek, hasta

ve hasta yakinlarinin

daha kaliteli bir yasam
slirmelerini kolaylastirmak
oldugunu belirten ELif
Elkin, Tirkiye’deki bir
numarali Japon ilag firmasi
olmak icin calistiklarini
vurguladi.

adli 6zel bir ekip kurduklari bilgisini
veren Elkin, “Ekibimiz, tasarim odakli
diigtince metodolojisiyle ¢caligmalari-
miz1 nasil daha inovatif hale getirip
dahaetkilisonuclaralirizsorusunun
yanitiniariyor” diye konustu.

' Pazarainovatif iiriinler sunacak

Abdi ibrahim Otsuka olarak ilac sektdriindeki gelismeleri
yakindan takip ettiklerini ve farkli tedavi alanlarinda
kesfedilen pek ¢ok inovatif irtini Turkiye pazarina
sunmayi hedeflediklerini belirten Elif Elkin, “Ayrica
ihracat agimiza yeni iilkeler eklemek igin ¢alismalarimizi
slirdlirliyoruz. 2023’e kadar yeni lansman planlarimiz
cercevesinde kurulacak ekiplerimizle daha da
buylyecegiz” diye konustu.

Abdi ibrahim Otsuka focused
oninnovative projects

Elif Elkin
Abdi ibrahim Otsuka Managing Director

Stating that Abdi Ibrahim's strong relationship with
Otsuka, who stands out in the field of neuropsychiatry
with its strong R&D, started in 2003 and turned into a
power union in 2012, Managing Director of Abdi ibrahim
Otsuka Elif Elkin stated that this is the first Turkish-
Japanese partnership in the pharmaceutical industry.
Elkin noted that among the fields they focus on,
in addition to treatments such as schizophrenia,
bipolar disorder, major depression and autism, are
hyponatremia, polycystic kidney disease, bone marrow
transplantation and peripheral artery disease.
Emphasizing that innovative products of Otsuka are
being produced in the facility of Abdi ibrahim in Turkey,
Elif Elkin stated that they contribute to the economy
with their export to Tunisia and Singapore.

Presented their knowledge to the medical world
Noting that they closely monitor the demands and
needs of physicians during the pandemic period,

Elif Elkin said, "We have provided all our knowledge
and scientific resources in the Otsuka global network
to meet the professional development needs of our
physicians as well as their daily needs."

Giving the information that they established a
special team called AsistAiO to develop innovative
projects within the company, Elkin said, “Our team is
looking for the answer to the question of how we can
make our work more innovative and get more effective
results with a design-oriented thinking methodology.”

Will offer innovative products to the market

Stating that as Abdi ibrahim Otsuka, they closely follow
the developments in the pharmaceutical industry and
aim to provide many innovative products discovered in
different treatment areas to Turkish market, Elif Elkin
said, "We are also continuing our efforts to add new
countries to our export network. We will grow even more
with our teams to be established within the framework
of our new launch plans until 2023.




JAPONYA/garan

Subat/FEBRUARY 2021

Hitachi Europe Turkiye,
teknoloji ve otomasyona odakli

Japonyada 1910 yilinda kurulan teknoloji sirketi Hitachi, diinyada 814 sirket ve 300 bin ¢alisanla genis bir yelpazede hizmet
veriyor. Ar-Geye yilda 3 milyar dolar harcayan Hitachi, Ttrkiye'de 5 fabrikada bin personelle bilisim, fren sistemleri,
sinyalizasyon, tibbi gértinttileme alanlarinda tretim yapiyor.

HITACHI’NIN y1llik 80 milyar dolarlik
ciro elde ettigini belirten Hitachi
Europe Tiirkiye Ulke Miidiirii Murat
Yilmaz, her yil Ar-Ge i¢in yaklagik 3
milyar dolarlik harcama yaptikla-
rini bildirdi. Sirketlerinin Hitachi
Metals ve Hitachi Is Makineleri gibi
ikigrup altinda 5 kiimede toplandigini
belirten Yilmaz, biligim teknolojisin-
de endnemlikonununveridepolama
oldugunusoyledi.

Mobilitede rayli sistem aracla-
rinin sinyalizasyondan elektrifikas-
yona kadar cesitli alanlarda ¢oziim
urettiklerini vurgulayan Yilmaz, en-
diistride biiyiik pompa, kompresor,
otomasyon, sugerikazanim, cevre sis-
temleritiretimiyaptiklarini aktarda.

“KLASIK i$ MODELLERINi
DEGISTIRDIK”

Hitachi'nin ‘Lumada’ isimli nesne-
lerin interneti platformuyla operas-
yonel teknoloji (OT) yetenekleriniIT
teknolojisiyle birlestirdiginibildiren
Yilmaz, sonyillardaklasikigmodelini
degistirme konusundaciddiadimlar
attiklarini kaydetti.

Murat YILMAZ
Hitachi Europe Tiirkiye Ulke Miid(irii

Tiirkiye'de 7 sirket ve 5 fabri-
kada bine yakin ¢aliganlari bulun-
dugunu sdyleyen Yilmaz, dort fab-
rikada gerceklestirdikleri trafo ve
ekipmanlariiiretimiyanisiragebeke
otomasyonu, sebeke entegrasyonuy-
layiiksek gerilim igleriyaptiklarin
ifade etti.

Sirket biinyesine gecen yil
katilan Hitachi Automotive’de fren
sistemleri iretip dlinyanin dort bir
yaninaihrag ettiklerinivurgulayan
Yilmaz, “Hitachi Vantarailebilisim
teknolojileri, Hitachi Rail ile sinyali-
zasyonkonusunda Tiirkiye’de birgcok
bagariliproje gergeklestirdik” dedi.

Biyometrik kimlik dogrulama calismalari artacak

Turkiye pazarinda 8 binden fazla Hitachi is makinesi
bulunduguna deginen Murat Yilmaz, sunlari sdyledi: “Hitachi
Healthcare ile radyoloji goriintiilemede faaliyet gosteriyoruz.
Sehir hastaneleri projesinde basariyla yer aliyoruz. Klasik
genel miidirliik ve is gelistirme fonksiyonlarimiza ilaveten
endustriyel projeleri yiriitiiyoruz. Ayrica 2020 senesinde

kurdugumuz Hitachi-Mitsubishi-Calik Dijital ortakligiyla parmak
damari biyometrik kimlik dogrulama alanindaki faaliyetlerimizi

artirmayi hedefliyoruz.”

Hitachi Europe Turkeyis
focused ontechnology
and automation

Murat Yilmaz
Hitachi Europe Turkey Country Manager

Stating that Hitachi has achieved an annual

turnover of 8o billion dollars Hitachi Europe Turkey
Country Manager Murat Yilmaz reported that nearly
3 billion dollars in R & D are being spent each year.

Stating that their companies are gathered in g5
clusters under two groups such as Hitachi Metals
and Hitachi Heavy Equipment, Yilmaz said that the
most important issue in information technology is
data storage.

Emphasizing that the rail system vehicles in
mobility produce solutions in various fields from
signaling to electrification, Yilmaz stated that they
produce large pumps, compressors, automation,
water recovery and environmental systems in the
industry.

"We changed the classical business models"
Stating that Hitachi combines the Internet platform
of objects named ‘Lumada’ with its operational
technology (OT) capabilities with IT technology,
Yilmaz noted that they have taken serious steps

to change the classical business model in recent
years.

Stating that they have 7 companies and
thousand employees in 5 factories in Turkey, Yilmaz
said that they do works of high-voltage with the
network automation, network integration as well
as production of transformers and equipment they
perform in four factories.

Biometric authentication studies will increase
Stating that there are more than 8 thousand Hitachi
construction machinery in Turkish market, Murat
Yilmaz said: "We operate in radiology imaging with
Hitachi Healthcare. We successfully take part in

the city hospitals project. In addition to our classic
headquarters and business development functions,
we run industrial projects. In addition, we aim

to increase our activities in finger vein biometric
authentication field with the partnership of Hitachi-
Mitsubishi-Calik Digital that we established in 2020.”
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Toyota Otomotiv, Turkiye'de

uretip 150 lilkeye ihracg ediyor

Diinyanin 6nde gelen otomobil tireticilerinden Toyota'nin bugtine kadar Ttirkiye'de yaptig1 yatirimlar 2 milyar euroyu asti.
Markanin temeli 1992'de atilan ve Uretime 1994 te baslayan Sakarya fabrikasinda tretilen arag sayisi 3 milyonu buldu.

1937y1lindakurulan Toyota, bugiin
diinyagenelinde 15 Ar-Ge-tasarim
merkezi ve 69 tesiste liretimini
stirdiiriiyor. Global sirketin 350
bin kigiye istihdam sagladigini
belirten Toyota Otomotiv Sanayi
Tiirkiye Genel Miidiir ve CEO’su
Toshihiko Kudo, Tiirkiye’deki
iretimtesisinintemelinin 1992°de
atildigini soyledi.

Sakarya'daki  fabrikada
tiretimin 1994’te bagladigini vur-
gulayan Kudo, “Buyil kutladigimiz
30uncukurulugyildéntimiimiiz-
de Amerikali bagimsiz aragtir-
ma sirketi JD Power tarafindan
Avrupave Afrikabolgesindekien
iyifabrikasecilerek ‘altinfabrika’
odiiliinelayik goriilmemizbizi ok
gururlandirdi” dedi.

“AVRUPA’DAKI EN YUKSEK
URETIM KAPASITESI”

Yillik 280 bin liretim kapasite-
siyle Toyota'nin Avrupa’daki en
yiiksekiiretim kapasitesine sahip
tesis oldugu bilgisini veren Tos-
hihiko Kudo, “Halen haftanin 6
giinl 3 vardiya devam eden ire-
timimizin yiizde 90'1n1 diinyanin
150 tilkesine ihrag ediyoruz” diye
konugtu.

Merkezin, tiretim ve bakim
proseslerinin daha emniyetli,
az maliyetli teknolojiler gelis-
tirmek i¢in kuruldugunun altim
¢izen Kudo, “Olugturdugumuz
bu merkezde Endiistri 4.0, 10T,
goriintiiigleme ve otomasyon sis-
temleri gibi konularda caligma-
larimz siirdiiriiyoruz. Uretimin
kalbi ve beyni niteliginde olan bu
akilli sistemleri ihrac etmeyi de
hedefliyoruz” ifadesini kullandi.

26 pinya

Kudo, 2019 yilinda
kurduklar “lretim
mihendisligi ve
sistem gelistirme
merkezi” icin
Sanayi ve Teknoloji
Bakanligi’ndan Ar-
Ge onayi aldiklarini
belirtti.

Toshihiko KUDO
Toyota Otomotiv Sanayi Turkiye
Genel Mudtr ve CEO’su

3 milyonarag

COVID-19 salgininin tiim sektdrler gibi otomotivi de
olumsuz etkiledigini bildiren Kudo, ara verdikleri tretime
11 Mayis itibariyle tekrar basladiklarini aktardi. Surekli
iyilestirme ilkesiyle tretim yaptiklarina deginen Kudo,
Turkiye’deki kuimilatif yatinmlarinin 2.03 milyar euroyu
astigini ve bugiine kadar rettikleri ara¢ sayisinin da 3
milyona yaklastigini bildirdi.

Toyota Motor producesin
Turkey and exports to
150 countries

Toshihiko Kudo
Toyota Motor Manufacturing Turkey
General Manager and CEO

Investments that Toyota, one of the world's leading
automobile manufacturers, made in Turkey has exceeded 2
billion euros. Foundation of the brand was laid in 1992 and
the number of vehicles produced in the Sakarya factory,
which started production in 1994, reached 3 million.

Founded in 1937, Toyota today continues its
production in 15 R&D design centers and 69 facilities
worldwide. Indicating that global company employs 350
thousand people, CEO and General Manager of Toyota
Motor Manufacturing Turkey Toshihiko Kudo said that the
foundation of the production facility in Turkey was laid in
1992.

Emphasizing that production in the factory in Sakarya
started in 1994, Kudo said, "We are very proud that we
were selected as the best factory in Europe and Africa
regions and given the “golden factory” award by JD Power,
an American independent research company, on our 3oth
anniversary this year.”

“The highest production capacity in Europe”

Stating that Toyota has the highest production capacity

in Europe with an annual production capacity of 280
thousand, Toshihiko Kudo said, "Currently, we export

90 percent of our production, which continues 3 shifts 6
days a week, to 150 countries of the world.” Underlining
that the center was established to develop safer, less
costly technologies for production and maintenance
processes, Kudo said, “In this center we have established,
we continue our work on Industry 4.0, loT, image
processing and automation systems. We also aim to export
these smart systems, which are the heart and brain of
production.”

3 million vehicles

Stating that the COVID-19 pandemic negatively affected the
automotive industry as well as all sectors, Kudo stated that
they resumed their production as of May 11.

Stating that they produce with the principle of continuous
improvement of production, Kudo said that their
cumulative investments in Turkey exceeded 2.03 billion
euros and reported that the number of vehicles produced
up to now is approaching 3 million.
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Okyanus Otesi Dostluk

1890 yilinda Osmanli’” ya ait Ertugrul savag gemisi Japonya® daki
Kii Yarimadasi'nin kiyilarinda harap olmustur. Zamaninda bolgede
yagayan yerliler miirettebat1 kurtarmasi ve miirettebatin
barimmast i¢in biiyiik cabalar sarf etmis ve sonrasinda
Tiirkiye ile Japonya arasindaki dostluk baglamustir.

1884 yilindan bu yana Mitsui O.S.K. Lines (MOL), 130 y1l1 askin deneyimleri
ile Diinya” nin en biiylik multimodal gemicilik sirketlerinden
birisi haline gelmistir. Karsilagtig1 engelleri agarak miisterilerimizin
ihtiyaclarina uygun ¢oziimler sunmustur ve gelecek talepleri
karsilamak i¢in ¢alismalarma son hiz devam etmektedir.
Bizi bu zorlu yolda giiclii kilan ise meydan okuma ve
yenilik¢i ruhumuzdur.

MOL Grup, sahip oldugu yetenekleri birlestirerek gemicilik sektdriiniin
otesine dogru ilerlemektedir.

Ayni zamanda MOL Grup Tiirkiye ve Japonya arasindaki dostlugun biiyiimesine
gemileri ve gesitli 1§ firsatlar ile okyanuslar1 asarak katkida bulunacaktir.

ML

MitsuiO.S.K.Lines

MOL Turkey Denizcilik ve Lojistik Tic. A.S.
Izzetpasa Mah. Yeniyol Cad. No:3 Nurol Tower D:1905 Sisli / Istanbul
T: 490212 813 12 89 « info.moltr@molgroup.com
www.molturkiye.com




